Al Use Case Opportunity Planning Guide

Electrical distribution is entering a period where artificial intelligence is moving from experimentation to practical
operational use. Across the industry, leaders are beginning to explore how Al can improve forecasting, accelerate sales
workflows, support warehouse operations, and reduce administrative burden in back-office processes.

At the same time, the number of potential Al applications can feel overwhelming. Conversations often jump quickly to
tools or vendors before teams have clearly defined the operational problems they are trying to solve or the internal
capabilities required to support them.

This guide is designed to help NAED member distributors navigate that challenge.
Rather than presenting Al as a single initiative, the guide organizes practical opportunity areas across four primary

Digital Center of Excellence (DCoE) focus areas:
e Supply Chain Optimization
e Sales Production Line
e Operations, Logistics & Warehousing
e Back-office Functions

Within each focus area, the document outlines a series of practical Al use case opportunities commonly discussed by
distributor leaders. These topics are not presented as a checklist of projects to launch, but as structured planning prompts
intended to support thoughtful discussion and prioritization.

Each use case outline provides a consistent framework for evaluating opportunities, including:
e Adescription of the operational problem being addressed
e The potential value and business impact
e Suggested executive ownership and cross-functional team roles
e Key data requirements
e Indicators for measuring success
e Estimated complexity and expected time to value
e Adefinition of what a practical pilot or minimum viable project might look like

The goal is to help leadership teams compare opportunities, identify dependencies, and determine where
experimentation or investment may make the most sense for their organization.

This document is intended to serve as a working guide during workshops, leadership discussions, and internal planning
sessions. As teams review the use cases, they can highlight opportunities that may deliver near-term value, identify areas
where foundational data or process improvements may be required, and consider where internal capabilities are
sufficient or where external partners may help accelerate progress.

Not every distributor will pursue the same opportunities, and organizations will move at different speeds depending on
their data readiness, operational priorities, and strategic goals. The purpose of this guide is simply to bring structure and
clarity to the conversation so leaders can focus their attention on the operational problems that matter most. In many
cases, the most valuable ideas may not appear exactly as written here, but instead emerge when something in these
pages sparks a new way of thinking about a challenge in your own organization.
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Supply Chain Optimization
Supply Chain Optimization use cases focus on improving the planning and supplier-facing decisions that most directly
impact service reliability: forecasting, replenishment, lead times, inbound visibility, and exception-based prioritization.
The topics that follow are designed to help teams reduce surprises, cut expediting and firefighting, and make buyer and
planner time more productive through better early-warning signals and clearer decision support.

Lead-Time Prediction and Schedule Risk Detection
Category: Predictive planning / schedule risk analytics

Overview: This use case helps purchasing and supply chain teams spot delay risk earlier by learning from historical
supplier performance and combining it with current signals (acknowledgements, revisions, shipment milestones, and
date-change patterns). Instead of waiting for formal supplier updates or discovering issues when customers call, the
model flags which POs, lines, or suppliers are most likely to slip, so teams can intervene while there is still time to
protect customer commitments.

Executive sponsor: VP Supply Chain, VP Purchasing, or COO

Level of complexity: Medium-High. The modeling can be straightforward, but performance depends on clean, consistent
history (supplier IDs, item mapping, reliable dates, and enough volume for patterns).

Expected time to value: 60-120 days for a pilot on selected suppliers/items

Who should be on the team:

e  Purchasing leader (process owner and decision-maker for how the output is used)

e  Supply chain analytics / planning analyst (model design, thresholds, performance review)

e  Customer service leader or representative (defines what “early warning” means operationally)

e |T/data engineering support (data extraction, pipelines, refresh cadence, dashboard/worklist)

e Vendor management contacts (internal owners for supplier relationships and follow-up standards)

Data needed:

e Historical PO lead times by supplier/item/category

e  Supplier acknowledgement dates and revisions (including date changes and frequency)
e Actual receipt dates and variance history (promised vs actual)

e Shipment milestones if available (ASN, carrier milestones, tracking events)

e Item criticality and customer/project impact flags (so high-impact risk rises to the top)
e  Data quality checks on dates, supplier IDs, and item mappings

Measuring success: Success should be measured as both model quality and operational usefulness, including:
e Prediction precision/recall for at-risk orders (or a simpler “hit rate” if the team is new to this)

e Days of earlier warning before delay recognition in current process

e Reduction in “surprise delays” that trigger reactive expediting and escalations

e Improved customer communication lead time (earlier, more accurate proactive updates)

e Planner/buyer time redirected from manual checking to high-value interventions

What MVP looks like:

e  Focus on the top 20-50 suppliers or a critical item family where delays hurt the most

e Generate a simple delay-risk score and a prioritized daily/weekly worklist (advisory only)
e  Build a tight feedback loop: track predicted vs actual outcomes for 60-90 days
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e Use the MVP to answer one operational question clearly: “Which orders should we worry about first, and why?”

Expected change management lift (what people might worry about):

e Buyers may feel the model is second-guessing experience. The sponsor must frame it as decision support, not
replacement judgment.

e  Teams may over-trust or under-trust early scores. Start with transparent logic (“top drivers” for each risk flag) and
tune thresholds.

e  False positives can create alert fatigue fast. The MVP must be ruthless about limiting alerts to the few that matter.

Demand Planning and Inventory Optimization (Al-Enhanced)

Category: Purchasing / inventory planning / predictive models

Overview: This use case improves replenishment decisions by combining forecasting and optimization with Al
enhancements such as better signal selection, explainability, and exception prioritization. The goal is not “new math for
the sake of it.” The goal is to help buyers and planners stop babysitting parameters and instead focus on the few items
and situations that truly require judgment (service risk, unusual demand patterns, supplier constraints, project demand,
substitutions, and policy tradeoffs).

Executive sponsor: COO, VP Supply Chain, or CFO (if working capital focus is primary)

Level of complexity: High. High business value, but success depends on disciplined master data and clear policy choices
(service targets, segmentation rules, exception definitions, and who resolves conflicts when finance and operations want
different outcomes).

Expected time to value: 90-180 days for a scoped pilot; 6-12 months to institutionalize

Who should be on the team:

e Purchasing / inventory planning leader (process owner)

e Demand planner or senior buyer (SME and “reality check” on recommendations)

e Branch operations representative (ensures replenishment decisions fit execution realities)

e  Finance partner (working capital, carrying cost, and policy guardrails)

e |T/data support (data readiness, integrations, and reporting/worklists)

e Executive sponsor representative (to force timely decisions on service vs inventory tradeoffs)

Data needed:

e Item master, supplier master, and branch/location master

e Historical sales and usage history (clean demand signal)

e Lead times, MOQs, pack sizes, and supplier constraints

e Service level targets / fill rate targets

e Current inventory and open PO/transfer positions

e  Exception codes for stockouts, substitutions, cancellations, and backorders

Measuring success: Because this touches core operating behavior, measures should include performance, inventory
health, and productivity:

Service level / fill rate improvement (for scoped pilot segments)

Inventory turns and days on hand (overall and for pilot families)

Stockout frequency for target SKUs and critical customers/projects
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e Excess/obsolete exposure (especially in pilot categories)
e  Buyer productivity: time spent on exceptions vs routine ordering and parameter chasing

What MVP looks like:

e Pilot one category, region, or branch cluster where the team agrees on what “good” looks like
e Define a limited KPI set and baseline it (service, stockouts, inventory dollars, buyer time)

e Runrecommendations in parallel with current process first (human review and approval)

e Use the pilot to tighten policy decisions and exception workflows before scaling tooling

Expected change management lift (what people might worry about):

e Buyers may fear loss of control or reduced influence. If you don’t explicitly preserve human judgment in exceptions,
they will sabotage adoption.

e Finance and operations may optimize for different outcomes. Without a sponsor-owned policy, the tool becomes the
battleground.

e Data issues will show up immediately and will be blamed on the model unless the program treats data readiness as
part of delivery, not “phase 0 later.”

Supplier Decision Automation (Buyer Behavior Prediction)

Category: Decision automation / purchasing workflow / buyer decision support

Overview: This use case aims to reduce buyer decision fatigue by predicting likely purchasing actions (buy, split, delay,
combine, expedite, defer) and recommending a next-best action based on current supply conditions, history, and policy.
The key is to keep it anchored in human review and override capture, so recommendations become more consistent over
time and institutional knowledge stops living only in a few experienced buyers’ heads.

Executive sponsor: VP Purchasing / VP Supply Chain / COO

Level of complexity: High. This blends predictive logic with business policy and workflow execution. Trust, explainability,
and governance around overrides are central.

Expected time to value: 120-240 days for a credible pilot depending on data readiness and process discipline

Who should be on the team:

e  Purchasing leader (process owner and accountability for how recommendations are used)
e  Senior buyers / planners (SMEs; define decision rules and “when humans must override”)
e Branch operations representative (ensures recommended actions don’t break execution)

e Supply chain analytics lead (modeling, performance monitoring, bias/quality checks)

e ITintegration / ERP support (workflow integration, capture of actions and outcomes)

e Finance partner (margin/service-cost guardrails; prevents “optimization theater”)

Data needed:

e  Historical buyer actions and outcomes (what was done, and what happened next)
e Inventory by branch and in transit

e Demand signals and order backlogs

e Lead times, supplier constraints, and branch fulfillment rules

e  Service priorities / customer criticality

e Reason codes for overrides and exceptions (critical for learning and governance)
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Measuring success:

e Percent of recommended decisions accepted (with acceptance segmented by decision type)
e  Reduction in buyer time spent on routine decisions

e Service level impact for scoped pilot scenarios (protect service while scaling decisions)

e Recommendation quality (measured by outcome improvements, not “model confidence”)

e Override reasons trend (are we learning and reducing unnecessary overrides over time?)

What MVP looks like:

e  Start with recommendations only for one decision type (example: expedite suggestions or reorder timing)
e Require human approval on all actions, and capture override reasons every time

e Limit scope to a branch set, product family, or supplier group where outcomes are measurable

e Use the MVP to standardize the decision logic and “rules of engagement” before expanding automation

Expected change management lift (what people might worry about):

e Experienced buyers may worry their judgment is being codified or replaced. If leadership doesn’t explicitly value their
expertise in shaping the system, adoption fails.

e If recommendations aren’t explainable, teams will reject them. “Because the model said so” is not acceptable in
purchasing.

e Teams may distrust centralized recommendations if local realities aren’t represented (branch constraints, customer
commitments, cutoffs).

Inter-Branch Transfer Optimization

Category: Inventory positioning / transfer optimization / branch replenishment decision support

Overview: This use case improves transfer decisions by recommending when to move inventory between branches, how
much to move, and when a transfer is likely to improve service versus create unnecessary logistics cost or downstream
replenishment noise. Done well, it makes transfer decisions more consistent and explainable, reduces “ping-pong
transfers,” and helps the network act like a coordinated system rather than a collection of isolated branches.

Executive sponsor: VP Supply Chain, COO, or VP Operations

Level of complexity: Medium-High. The math is not the hard part. The hard part is agreeing on service priorities, cost
assumptions, and branch constraints, then earning trust that the recommendations reflect reality.

Expected time to value: 60-150 days for a scoped pilot on selected branches, products, or transfer scenarios

Who should be on the team:

e  Supply chain or inventory leader (process owner)

e Branch operations manager(s) from pilot branches (define constraints and success)

e  Purchasing or replenishment lead (connect transfers to buying behavior and policy)

e Inventory analyst / planning analyst (build rules, evaluate outcomes, tune thresholds)
e |IT/ERP support (transfer data extraction, workflow integration, reporting)

e  Finance partner (transfer cost assumptions; service-cost tradeoffs; guardrails)

Data needed:

Inventory by branch and in transit

Historical inter-branch transfers and outcomes (what was moved, why, and result)

Demand signals, backorders, and replenishment patterns
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e Transfer cost assumptions (freight, handling, labor)
e Service priorities / customer criticality and promised dates
e Branch constraints (cutoffs, storage limits, handling restrictions)

Measuring success:

e Reduction in unnecessary transfers (especially low-value transfers that create churn)

e Improvement in service performance on transfer-supported orders

e Recommendation acceptance rate, plus documented override reasons

e Reduction in manual transfer decision time (time to decide, not just time to execute)

e Net logistics/service tradeoff improvement for the scoped pilot (service protection without cost blowouts)

What MVP looks like:

e Recommendation-only mode for a limited branch set

e Scope constrained to one product family or one transfer scenario type (example: backorder rescue transfers)
e Human approval required for every recommended transfer

e Override reasons captured and reviewed weekly to improve rules and trust

e  Early success defined as “fewer dumb transfers + better service on the transfers we do approve”

Expected change management lift (what people might worry about):

e  Branches may worry central logic ignores local realities. If the pilot does not visibly incorporate branch input, you lose
them.

e Teams may assume the goal is cost cutting instead of service + consistency. The sponsor must be explicit about the
objective.

e If recommendations cannot explain “why this transfer,” adoption collapses quickly.

Inventory Optimization

Category: Inventory planning / service level optimization

Overview: This use case helps inventory and purchasing teams determine where current min-max rules and stocking
policies are misaligned with real demand behavior, service targets, and replenishment constraints. The model evaluates
demand variability, lead time behavior, supplier constraints (MOQs, pack sizes, reliability), and service level targets to
recommend optimal stocking levels and reorder parameters by item, location, and segment.

The intent is not theoretical optimization. It is practical decision support that helps teams answer questions like: Which
items are understocked relative to service expectations? Which are overstocked relative to true demand? Where are
transfers and expedites acting as a hidden tax because stocking policies are wrong? Done well, this becomes a disciplined
way to balance service and working capital, without relying on gut feel or one-size-fits-all inventory rules.

Executive sponsor: VP Supply Chain, VP Inventory Management, or CFO

Level of complexity: Medium-High. The analytics are achievable, but results depend on aligning forecasting,
replenishment rules, and service targets, and maintaining clean item, location, and lead time data.

Expected time to value: 60-120 days for a pilot on selected branches or product families.

Who should be on the team:
e Inventory management leader (owns stocking policy decisions and adoption)
e Demand planning analyst (demand behavior, segmentation, parameter logic)
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e  Purchasing leadership (supplier constraints, ordering realities, execution impact)
e  Finance representative (working capital, carrying cost assumptions, policy tradeoffs)
e |T/data engineering support (data extraction, refresh cadence, reporting, and workflow integration)

Data needed:

e Historical demand and variability (by item and branch, including seasonality and lumpiness)

e Lead times and supplier constraints (MOQs, pack size, order cycles, reliability patterns)

e  Current stocking levels and current replenishment settings (min-max, reorder points, safety stock rules)
e Service level targets (fill rate, line fill, or “no backorder” definitions by segment)

e Inventory carrying cost assumptions (simple is fine to start, but be consistent)

Measuring success:

e Improved service levels for pilot segments (fill rate, reduced backorders, fewer missed lines)

e Reduction in excess inventory exposure (dollars and aging, especially slow movers in pilot group)
e  Working capital improvement without service regression (this is the CFO-friendly story)

e  Reduction in emergency transfers and expediting driven by avoidable stocking gaps

e Planner/buyer productivity signal: fewer manual parameter tweaks and fewer repetitive fire drills

What MVP looks like:

e  Optimization recommendations for one to two selected product families (or a set of high-impact SKUs)

e Side-by-side comparison against current min-max settings with clear “why” drivers (demand volatility, lead time,
service target)

e  Exception alerts for high-risk inventory positions (understocked for service target, or overstocked relative to demand)

e Human review and approval process, with captured reasons when recommendations are rejected (so the logic can be
refined)

Expected change management lift (what people might worry about):

e Teams may fear the tool will force service cuts to chase working capital, or vice versa. The sponsor must define the
service vs inventory policy explicitly.

e If recommendations show up as “new numbers” without explanation, buyers and branch leaders will dismiss them.
You need explainability, even if it is simple.

e Bad master data will get blamed on the model. Treat data cleanup as part of delivery, not a prerequisite nobody
owns.

Stockout Risk Prediction
Category: Supply chain risk detection

Overview: This use case predicts which items are trending toward a stockout by analyzing demand velocity, open sales
orders, inbound supply, and lead-time variability. The practical output is a prioritized risk signal that tells planners, buyers,
and operations teams where to intervene early, before the problem becomes customer-facing.

The value comes from two things: timing and focus. Timing means detecting risk while you still have options (transfer,
expedite, substitute, adjust allocations, or proactively communicate). Focus means replacing broad “watch lists” with a
smaller set of items that deserve attention today, with clear drivers behind the risk call.

Executive sponsor: VP Supply Chain or VP Inventory Management
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Level of complexity: Medium. The model can be implemented with straightforward logic initially and improved over time,

as long as inventory and order data are reliable.

Expected time to value: 45-90 days.

Who should be on the team:

Supply chain planning leader (owns how the worklist is used day-to-day)
Inventory analyst (builds and tunes risk logic, thresholds, and prioritization)
Purchasing leader (executes supplier-side actions like expedites and substitutions)
IT/data support (builds refresh cadence, dashboards/worklists, and alert routing)

Data needed:

Current inventory levels (by location, including on-hand and available-to-promise if possible)
Open sales orders (including priority orders or committed dates if available)

Open purchase orders and inbound supply (quantities, dates, acknowledgements)

Demand forecasts or recent demand trends (even a simple rolling demand signal works for MVP)
Supplier lead-time history and variability (helps separate “late risk” vs “demand spike risk”)

Measuring success:

Reduction in stockouts for the pilot group (and reduction in “no warning” stockouts)
Earlier detection of supply risks (measured in days of earlier warning versus today’s process)
Improved customer service reliability (fewer missed lines, fewer last-minute escalations)

Operational signal quality: fewer false alarms and less alert fatigue over time

What MVP looks like:

A daily list of items at high risk of stockout, prioritized by business impact (critical SKUs, critical customers, high-
volume items)

Alerts when risk thresholds are crossed, with the key drivers shown (demand spike, inbound delay, order backlog
growth)

A simple visibility dashboard for critical items, showing risk trend and recommended intervention options (transfer,
expedite, substitute, communicate)

Expected change management lift (what people might worry about):

10

If the system generates too many alerts, people will ignore it. Keep the MVP tight and high-signal.

Teams may argue over what counts as a “stockout” or “service failure.” Lock definitions early to prevent endless
debate.

If recommendations create work without clear payoff, planners will revert to old habits fast. Early wins must be
visible.
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Excess Inventory Detection

Category: Inventory risk management

Overview: This use case identifies slow-moving or overstocked items by combining inventory aging with demand trends
and item lifecycle signals. The goal is to surface excess exposure early, while there are still options to correct it (transfer,
substitution, markdown, return, supplier negotiation, or revised stocking policy).

Most distributors already have aging reports. The difference here is prioritization and context. Instead of treating all aged
inventory as the same, the model highlights items where excess is most likely to persist, where demand is trending down,
where lifecycle status changed, and where substitution relationships make “dead stock” more likely. It helps teams stop
discovering problems after they have already become write-offs.

Executive sponsor: VP Supply Chain or CFO

Level of complexity: Medium. The analytics can start simple and mature into stronger pattern detection and
segmentation.

Expected time to value: 45-90 days.

Who should be on the team:

e Inventory management leader (owns disposition actions and policy changes)

e  Supply chain analyst (builds segmentation and prioritization logic)

e Finance representative (working capital reporting, reserve exposure, disposition guardrails)
e |T/data engineering support (inventory aging extracts, lifecycle flags, reporting workflow)

Data needed:

e Inventory levels and aging (by location, including receipts history if available)

e Demand history and demand trend signals (to spot “stopped selling” vs “slow but steady”)
e Item lifecycle status (new, active, discontinued, superseded, special order tendencies)

e  Product substitution relationships (important for identifying items likely to be replaced)

Measuring success:

e Reduction in slow-moving inventory (dollars and units, for pilot families/branches)

e Fasteridentification of excess exposure (time-to-detection compared to current process)

e  Working capital improvements (reduced excess dollars, reduced write-offs, improved turns where relevant)
e Disposition effectiveness: percent of flagged items successfully reduced through defined actions

What MVP looks like:

e Automated identification of slow-moving items with a prioritized list (not just a long dump)

e Suggested disposition pathways for the pilot group: transfer candidates, markdown candidates, return candidates,
supplier discussion candidates

e A weekly review cadence with owners assigned to each action category, and a simple outcomes tracker

Expected change management lift (what people might worry about):

e  Branches may resist moving excess if they believe it is “insurance stock.” You will need leadership-backed
segmentation rules.

e  Sales teams may resist markdowns that “hurt margin.” Finance and operations must align on the cost of doing
nothing.
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e If substitution and lifecycle signals are missing, teams will distrust the list. Start with the best-available signals and
improve them in iterations.

Supplier Reliability Scoring

Category: Supplier performance analytics
Overview:

This use case creates reliability scores that quantify how consistently suppliers perform across lead-time accuracy,
delivery performance, and service behavior. The point is not to publicly shame suppliers. It is to provide buyers and
planners with an objective, repeatable way to answer: Which suppliers can we trust for committed dates? Where is lead-
time volatility creating downstream disruption? Which suppliers require proactive follow-up or buffer policies?

A practical reliability score helps in multiple ways. It improves sourcing decisions (especially when multiple suppliers can
fulfill similar needs). It informs planning policies (safety stock, expediting posture, follow-up cadence). It also supports
vendor management with evidence-based conversations about performance trends rather than anecdotes.

Executive sponsor: VP Supply Chain or VP Purchasing

Level of complexity: Medium. The scoring logic is manageable, but it depends on consistent PO, receipt, and
acknowledgement history.

Expected time to value: 60-120 days.

Who should be on the team:

e  Purchasing leader (uses the scoring in sourcing and buying decisions)

e Supply chain analytics specialist (builds score definitions, weighting, and trend reporting)
e Vendor management leader (turns insights into supplier conversations and actions)

e |T/data support (data extraction, refresh cadence, dashboards/scorecards)

Data needed:

e Historical PO delivery performance (promised vs actual dates, completeness, split behavior if relevant)

e Lead-time variability (not just averages, but dispersion and change over time)

e Shipment confirmations (ASNs, tracking milestones if available)

e  Supplier communication history (acknowledgement responsiveness, revision frequency, missing updates)

Measuring success:

e Improved supplier selection decisions (measured by fewer service disruptions on new buys and fewer escalations)
e Reduced unexpected supplier delays (especially those that previously arrived as “surprises”)

e Increased ability to prioritize follow-up and expediting to where it actually matters

e  Better planning accuracy where supplier reliability is a major variable (fewer last-minute plan changes)

What MVP looks like:

e  Reliability scorecards for key suppliers (top suppliers by spend, volume, or customer impact)

e  Clear score components and definitions (on-time performance, lead time accuracy, volatility, responsiveness)

e  Alerts for declining supplier performance trends, routed to buyers/vendor management with a defined response
playbook

e A quarterly review rhythm: score trend, root causes, and supplier action plans where warranted
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Expected change management lift (what people might worry about):

e Internally, teams may fear this becomes a political weapon. Prevent that by defining it as a planning tool with
consistent criteria.

e Suppliers may dispute scores if definitions are unclear. You need transparent calculations and agreed-upon
measurement windows.

e If buyers do not believe the scoring reflects real-world constraints (allocations, backorders, partials), adoption will
stall. The score must reflect operational reality, not just “perfect world” metrics.

Automated Supplier Follow-Up

Category: Purchasing workflow automation

Overview: This use case reduces buyer workload and improves inbound visibility by monitoring open purchase orders and
automatically triggering supplier follow-up when key signals are missing, late, or inconsistent. Instead of buyers spending
time hunting for acknowledgements, confirmations, or shipment updates across emails and portals, the system generates
timely outreach and routes exceptions to the right owner with context. The goal is not to “nag suppliers more.” The goal
is to standardize follow-up discipline, reduce missed signals, and ensure the highest-impact POs get attention first.

A strong implementation also creates a feedback loop: it captures supplier responsiveness patterns (who responds, how
fast, and how accurate the updates are), which can later feed reliability scoring and lead-time risk detection.

Executive sponsor: VP Purchasing or VP Supply Chain

Level of complexity: Medium. The logic is approachable, but scale requires clean PO status data and disciplined supplier-
contact management (who gets contacted, when, and with what escalation rules).

Expected time to value: 45-90 days

Who should be on the team:

e Purchasing leader (sets policy: follow-up SLAs, escalation rules, “when humans intervene”)

e Senior buyer(s) (define real-world triggers, exception thresholds, and messaging tone)

e Vendor management / supplier relations owner (aligns supplier communication expectations)

e Customer service representative (ensures follow-ups support proactive customer communication)

e |T/data engineering support (PO feed, status logic, email/ticket integration, audit trails)

e Legal/compliance reviewer (light touch): template language, record retention, and approved communication
channels

Data needed:

e Open PO header/line status, dates, and change history (creation, promised, revised promised, ship, receipt)

e  Supplier master data (contacts, preferred communication method, escalation chain, service-level expectations)

e Acknowledgement and confirmation signals (EDI acknowledgements, portal confirmations, email confirmations, or
internal PO notes)

e Shipment signals when available (ASN/EDI 856, tracking numbers, carrier updates, supplier portal events)

” o«

e  Exception rules and policy parameters (e.g., “ack due within X days,” “shipment update required Y days before

promise,” “date-change threshold”)
e A mechanism to capture outcomes (supplier responded, corrected date, provided tracking, no response, escalated)

Measuring success:
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e Reduction in manual buyer follow-up time (hours/week reclaimed)

e Increase in acknowledgement timeliness (percent acknowledged within policy window)

e Increase in shipment update coverage (percent of targeted POs with tracking/ASN visibility)
e Fewer “surprise” inbound delays discovered late in the cycle

e Higher consistency of follow-up (same rules applied regardless of buyer workload)

e Supplier response time trend improvements for targeted suppliers

What MVP looks like:

e Select a narrow scope: top 20-50 suppliers by volume or the suppliers most associated with late surprises

e  Start with 2-3 trigger types only (example: missing acknowledgement, overdue confirmation, missing tracking/ASN)
e Generate follow-up messages from approved templates with human review required initially

e Route non-responses and high-impact exceptions to a daily buyer worklist (not nonstop alerts)

e Track outcomes for 30-60 days to tune thresholds and confirm ROI (time saved + visibility gained)

Expected change management lift (what people might worry about):

e Buyers may fear they will be blamed for supplier issues once follow-ups are visible. Leadership must frame this as
workload reduction and consistency, not surveillance.

e Suppliers may resist increased follow-up volume if your triggers are sloppy. If you spam them with false exceptions,
you will harm relationships.

e Teams may treat automated messages as “set it and forget it.” You still need human ownership for escalations and
high-impact resolution.

Inbound Shipment Visibility
Category: Supply chain visibility

Overview: This use case aggregates supplier shipment signals and logistics updates to create real-time visibility into what
is inbound, when it is expected to arrive, and where delays are emerging. The value is earlier detection of disruption and

faster, more credible communication to customers and internal teams. Rather than relying on fragmented views (carrier

sites, supplier portals, scattered emails), teams get a unified inbound picture with clear exception prioritization.

A strong version of this use case does more than “show tracking.” It translates signals into operational decisions: what
orders are at risk, what needs expediting, what substitutions/transfers might be required, and what customer
commitments should be proactively updated.

Executive sponsor: VP Supply Chain or COO

Level of complexity: Medium—High. Data integration and signal reliability are the main challenges, especially when
suppliers vary widely in how they provide updates.

Expected time to value: 60-120 days

Who should be on the team:

e Supply chain leader (defines which inbound signals matter and how exceptions are handled)

e Purchasing leader / buyers (supplier-side escalation workflows and “what to do when”)

e  Customer service leader (proactive communications standards and scripts)

e  Warehouse/receiving leader (dock-to-stock impact, appointment handling, receiving readiness)
e |T/integration support (EDI, carrier APls, portals, data normalization, monitoring)

e Analytics/Bl support (exception logic, risk scoring, dashboards/worklists)
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Data needed:

e PO and inbound shipment linkage (which shipments map to which POs/lines)

e ASNs and shipment confirmations where available (EDI 856 or equivalent)

e Tracking numbers and carrier events (direct APIs or aggregated feeds)

e Supplier portal status events or emailed documents (if structured extraction is feasible)

e  Appointment/dock scheduling data (if used) and receiving timestamps (to close the loop)

e Historical performance baselines (so “late risk” can be identified before it becomes obvious)

Measuring success:

e Days of earlier inbound delay detection compared to current process

e Reduction in inbound “surprises” (late arrivals discovered only at the dock or by customer inquiry)
e Reduced customer “where is my order?” contacts driven by better proactive communication

e  Receiving readiness improvements (less scramble, better scheduling)

e Improved planning confidence (less constant re-planning caused by unknown inbound status)

What MVP looks like:

e Choose one inbound lane type and one supplier group to start (example: top suppliers that provide ASNs, or a carrier
with strong tracking data)

e Build a single inbound dashboard that answers three questions: What’s inbound? When is it expected? What is at
risk?

e Define 5-8 inbound exceptions with clear ownership (no owner = no value)

e  Start with visibility + exception alerts; do not attempt full predictive ETAs on day one

e Validate accuracy with operations weekly and refine mappings (PO-to-shipment linkage is often the weak point)

Expected change management lift (what people might worry about):

e Teams may assume visibility equals certainty. You must train users on confidence levels and what triggers human
verification.

e Buyers may worry visibility will expose supplier issues publicly. Keep early visibility internal and focused on action, not
blame.

e |f data sources contradict, users will lose trust fast. MVP must include clear “source of truth” rules and reconciliation
logic.

Network Inventory Balancing

Category: Multi-location inventory planning

Overview: This use case monitors inventory positions across branches and distribution centers to detect imbalances that
create unnecessary shortages in one location and excess in another. The system identifies where demand is outpacing
local supply, where inventory is stagnating, and where network-level action (planned transfer, adjusted replenishment,
re-segmentation of stocking roles, or policy changes) will reduce stockout risk and improve utilization.

This is distinct from one-off transfer recommendations. Network balancing is about identifying persistent patterns and
improving the network’s overall posture: where inventory “should live,” how replenishment should be coordinated, and
where the organization is paying a hidden tax through avoidable expedites, stockouts, and slow-moving inventory.

Executive sponsor: VP Supply Chain

15 DIGITAL

CENTER OF EXCELLENCE

EDUCATION & RESEARCH
FOUNDATION



Level of complexity: Medium. The modeling can start simple, but it requires agreement on service priorities, transfer

economics, and which locations are intended to be stocking hubs versus dependent locations.

Expected time to value: 60-120 days

Who should be on the team:

Supply chain leader (defines network intent, balancing rules, and operating cadence)

Inventory management leader (owns policy changes and parameter updates)

Branch operations leaders (validate practical constraints and execution feasibility)

Purchasing leader (aligns supplier ordering strategy with network stocking roles)
Transportation/logistics rep (transfer capacity, cost assumptions, constraints)

IT/data engineering support (multi-location inventory views, data refresh, workflow integration)
Finance partner (working capital, transfer cost, and tradeoff framing)

Data needed:

Inventory on-hand and available by location (plus in-transit and on-order positions)
Demand/usage history and demand forecasts by location and item family

Lead times, ordering rules, supplier constraints, and replenishment cycles

Transfer costs and constraints (freight, handling, cutoffs, capacity limits)

Service priorities (critical customers, project demand, “must-stock” SKUs)

Location roles and constraints (DC vs branch; hub vs dependent; stocking vs cross-dock)

Measuring success:

Reduction in network stockouts for the pilot group (especially avoidable shortages due to network imbalance)
Reduction in excess inventory in the network (dollars tied up in the wrong places)

Reduction in avoidable expediting and emergency transfers

Improvement in inventory turns and service consistency at the network level (not just one branch)

Execution signal: percent of recommended balancing actions completed and their outcomes

What MVP looks like:

Choose a manageable network slice (example: 1 DC + 5-10 branches, or a region)
Focus on one product family or a set of high-impact SKUs where imbalance is common

” u. ” u

Deliver a weekly balancing worklist: “move from A to B,” “adjust stocking role,” “tighten/loosen parameters,” “review
supplier strategy”

Keep actions human-approved and track outcomes (did transfer reduce shortage? did it create downstream excess?)
Use the MVP to formalize rules of engagement: who approves, how often balancing happens, and what triggers

action

Expected change management lift (what people might worry about):

16

Branches often treat inventory as “theirs.” If leadership doesn’t establish a network-first operating model, balancing
will be resisted.

Poor transfer execution will get blamed on the concept. The pilot must include operational feasibility checks and
simple execution workflows.

If balancing is perceived as cost cutting at the expense of service, adoption will die. The sponsor must anchor it to
service reliability and consistency.
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Planning Exception Worklists

Category: Supply chain workflow automation

Overview: This use case automatically identifies and prioritizes planning exceptions so buyers and planners spend their
time on the issues that actually move service and cost outcomes. Instead of monitoring routine conditions across multiple
screens and reports, the system assembles a daily prioritized worklist of exceptions (inventory risks, supply delays,
demand spikes, policy breaches) with clear drivers and recommended next actions.

The goal is not “more alerts.” It is a disciplined triage system that aligns attention to impact: the exceptions most likely to
create customer pain, margin erosion, or expensive operational rework rise to the top.

Executive sponsor: VP Supply Chain or COO

Level of complexity: Low—Medium. The first version is primarily rules + prioritization. It becomes more advanced as you
refine thresholds, incorporate predictive signals, and improve explainability.

Expected time to value: 30-60 days

Who should be on the team:

e Planning leader

e  Supply chain analyst

e  Purchasing leader

e |T/data engineering support

e Customer service representative (to align exception outputs with customer communication needs)

e Branch operations representative (to ensure actions are executable and realistic)

Data needed:

e Inventory positions

e Demand forecasts (or demand trend signals)

e  Purchase orders and inbound status

e  Service level thresholds / policy targets

e  Exception definitions and reason codes (the difference between actionable and noisy)

e Item/customer criticality flags (so priority is impact-weighted, not purely volume-weighted)

Measuring success:

e Reduced planner monitoring workload (hours reclaimed from “checking”)

e  Faster resolution of supply chain issues (time from exception creation to action)

e Reduction in repeat exceptions caused by the same root issues (signals the workflow is learning)
e Higher service stability for critical customers/items (fewer last-minute escalations)

e Adoption signal: percent of worklist exceptions reviewed and dispositioned daily/weekly

What MVP looks like:

o Adaily prioritized planning exception list (single place to start the day)

e Alerts only for items requiring immediate action, not everything that changed

e 8-12 exception types max in phase 1, each with an owner and expected response action

e Asimple “disposition” capture: acknowledged, action taken, deferred, escalated, false positive (so rules can be
refined)

e A weekly review of exceptions by type to tune thresholds and eliminate noise
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Expected change management lift (what people might worry about):

e Users may interpret the worklist as a performance scoreboard. Leadership must position it as a productivity tool.

e If you overload planners with exceptions, they will abandon it. MVP must be aggressive about limiting exception
volume.

e Ifthe list provides no action clarity, it becomes just another report. Every exception type should have a
recommended next step and an owner.

Sales Production Line

The Sales Production Line use cases below continue to focus on speed-to-answer, quote throughput, pricing consistency,
and customer-facing productivity. These opportunities tend to pilot well when teams define clear review standards and
keep humans in the loop for customer-facing outcomes.

Quote / RFQ Acceleration and Product Matching

Category: Quoting workflow automation / product matching / sales productivity

Overview: This use case accelerates quoting by using Al to interpret messy customer RFQs (emails, PDFs, spreadsheets,
and unstructured line-item lists), normalize the request into a consistent format, and propose product matches or
substitutions for each line. The real value is not “auto-quoting.” It’s getting your team to a high-quality first draft faster,
with clear confidence indicators and the right context so a quoting specialist can review, correct, and finalize with speed
and consistency.

A strong version of this capability does four jobs well:

1. Interpretation: extracts line items, quantities, units, and any technical notes (even when formatting is
inconsistent).

2. Normalization: cleans up descriptions and maps them to internal product language (UOM, packaging, naming).

3. Matching: proposes SKU-level matches, alternates, and substitutions aligned to brand preferences and
constraints.

4. Quote support: drafts rationale notes (“matched based on attributes X/Y; substituted due to availability”) and
highlights missing info that should trigger a clarification request.

Executive sponsor: VP Sales or Chief Commercial Officer (with CIO/IT support)

Level of complexity: Medium-High. Strong value case, but product data quality and cross-reference logic are often the
limiting factors.

Expected time to value: 60—-120 days for a focused RFQ or line-item pilot

Who should be on the team:

e Sales operations or quoting manager (process owner and workflow designer)

e Inside sales / project quote specialists (define review rules, edge cases, and “what good looks like”)
e Product data / item master owner (cross-references, attributes, UOM discipline, substitutions)

e |Tintegration/application support (connectors, parsing pipeline, quoting tool/ERP integration)

e  Pricing representative (guardrails, approvals, margin controls, contract precedence rules)

Data needed:
e (Clean item master and cross-reference data
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e  Product attributes and manufacturer content (spec sheets, compatibility notes, structured attributes)
e Historical quotes / wins / losses (if available) to learn common patterns and avoid repeat mistakes

e  Pricing guardrails and approval thresholds (floors/ceilings, deal desk triggers, contract logic)

e  Substitution rules and brand preferences (including “never substitute” items, customer constraints)

Measuring success:

e Quote turnaround time reduction (especially on RFQs with many lines)

e Lines quoted per hour / per specialist (throughput)

e  Match accuracy and rework rate (how often humans change Al-proposed matches)

e Quote conversion or response completeness (leading indicators of quote quality)

e User adoption and override reasons (to pinpoint where data and rules need tightening)

What MVP looks like:

e Target one quote type or one product family with repeatable patterns (don’t start with “everything”)
e Use Al to propose matches and draft quote support notes — do not auto-finalize

e Require specialist review on all lines; capture corrections and reason codes for learning

e  Track time saved + match rework + error leakage (where downstream corrections happen)

e Add a simple confidence/flag system so users know when to trust vs verify

Expected change management lift (what people might worry about):

e Quoting specialists will worry early accuracy issues create downstream headaches — they’re right, so start narrow
and measure leakage.

e  Sales will worry about margin leakage if pricing logic isn’t explicit — guardrails must be clear and enforceable.

e Users need trustable confidence indicators and review rules — “black box matching” will get rejected.

e  Master data gaps will become visible immediately; if leadership treats that as “tool failure,” adoption collapses.

Dynamic Pricing Guidance and Margin Optimization (Human-in-the-Loop)

Category: Pricing analytics / decision support / margin optimization

Overview: This use case provides price guidance and margin/risk insights using customer context, product context,
demand/velocity signals, and pricing rules — with humans staying in control. The purpose is to reduce pricing drift,
improve consistency, and give commercial leaders better visibility into exceptions and margin leakage patterns. The win is
not “Al sets prices.” The win is that reps and pricing teams make faster, more disciplined decisions with fewer avoidable
exceptions, and leadership finally sees where pricing behavior is eroding outcomes.

A strong implementation makes guidance practical: recommended price ranges (not single-point “magic numbers”), risk
flags, and clear explanations of what’s driving the recommendation (contract terms, historical behavior, segment norms,
margin impact, supply constraints, etc.). It also creates a feedback loop: overrides are captured with reasons so guidance
improves and governance becomes real rather than theoretical.

Executive sponsor: Chief Commercial Officer, VP Sales, or CFO (depending on how pricing is governed)

Level of complexity: High. Commercially sensitive and data dependent. Requires strong governance, explainability, and
executive alignment on guardrails.

Expected time to value: 90-180 days for a targeted pricing guidance pilot

Who should be on the team:
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e  Pricing leader or commercial excellence lead (process owner)

e Sales leadership representative (field reality + adoption accountability)

e  Finance/margin analyst (true margin math, cost inputs, leakage visibility)

e  Product/category management representative (market context, substitution behavior, strategy)
e [T/data/Bl support (data pipelines, Ul/workflow, reporting)

e Governance approver for pricing rule changes (prevents chaos and rule creep)

Data needed:

e Customer master and segmentation (who this is, what they typically buy, what rules apply)
e Item master and product hierarchies (so guidance is consistent across like-items)

e Historical transaction prices, discounts, and margins

e  Pricing rules, floors, approvals, and contract terms (contract precedence must be explicit)

e Demand/velocity indicators and competitive context (if available)

e Reason codes for overrides and exceptions (mandatory for learning and governance)
Measuring success:

e Margin improvement or margin leakage reduction (carefully scoped; don’t promise miracles)
e  Pricing consistency across reps/branches (variance reduction where it should be consistent)
e  Exception approval volume and cycle time (speed + discipline)

e User adoption and override patterns (where the model is helping vs being ignored)

e  Price realization vs target guidance (are deals landing inside the intended band?)

What MVP looks like:

e Guidance limited to a narrow product/customer segment (example: one category + one customer tier)
e Advisory price ranges + risk flags (not automatic pricing)

e Human review required; override reasons captured every time

e Measure consistency and exception-handling improvements first (before claiming margin gains)

e Aclear escalation path: when reps disagree, who decides, and how fast

Expected change management lift (what people might worry about):

e Sales teams may fear loss of autonomy or slower quoting — if your workflow adds friction, they will route around it.
e Pricing and sales may disagree on what “good” looks like — governance must define success metrics and tradeoffs.
e Leaders may over-expect immediate margin gains — set expectations that early wins are consistency + visibility.

e Trust will depend on explainability and fair escalation rules — if the model can’t explain itself, it won’t be used.

Product Content Enrichment (Attributes, Descriptions, and Cross-References)

Category: Product/content enrichment / product data quality / item master enablement

Overview: This use case strengthens the foundation for quoting, search, recommendations, and digital commerce by
enriching product content and enforcing structure and taxonomy discipline. Al can help generate and normalize
attributes, fill missing descriptions, and create cross-references — but the real work is ensuring the organization has clear
data ownership, standards, and governance so content stays usable over time. The result is a more complete catalog, less
quote rework caused by poor item data, and a stronger base for downstream Al use cases that depend on accurate
product knowledge.

A high-quality enrichment effort typically includes: standardized attribute sets per category, normalized naming
conventions, consistent UOM/packaging logic, improved technical metadata, and reliable cross-reference/substitution
mappings. When done well, it reduces friction everywhere: reps find the right products faster, ecommerce search
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performs better, and Al-driven matching stops “hallucinating” because the source content is actually structured and
trustworthy.

Executive sponsor: VP Digital / Ecommerce, VP Marketing, or VP Product / Merchandising

Level of complexity: Medium-High. Tools can help, but taxonomy discipline, data ownership, and ongoing content
governance are the real constraints.

Expected time to value: 60—150 days depending on product scope, source quality, and governance discipline

Who should be on the team:

e Digital commerce or marketing lead (program owner for content outcomes)

e  Product data / item master owner (standards, stewardship, system-of-record rules)

e Sales operations or inside sales representative (ensures attributes/descriptions help real quoting and selection)
e IT/PIM /ecommerce platform owner (workflow + tooling + integration)

e Category manager or product manager (defines what attributes matter by category and why)

Data needed:

e  Product attributes and taxonomy (category hierarchy, attribute definitions, allowed values)

e Descriptions, images, and technical documentation (spec sheets, cut sheets, compatibility notes)

e  Cross-reference and substitution mappings

e Manufacturer content feeds and update cadence (including source quality tracking)

e |tem master metadata standards and access rules (who can edit what, and how changes are approved)

Measuring success:

e (Catalog completeness: percent of SKUs with required attributes filled (by category)

e Cross-reference coverage and quality (usable mappings, not messy duplicates)

e Quote/product match rework reduction (how often quotes get corrected because data was missing/wrong)
e Time to onboard or update product content (new lines, updates, manufacturer refreshes)

e Downstream performance signals: improved findability and fewer “can’t match” quoting exceptions

What MVP looks like:

e Pick one product category or manufacturer family with visible quoting/search pain

e Define a minimal required attribute set and a cross-reference standard (clear definitions, allowed values)

e  Enrich a limited SKU set first; validate with quoting and ecommerce workflows before expanding

e  Establish content ownership and a lightweight governance cadence (weekly exceptions, monthly standards review)
e Measure outcomes in one downstream workflow (quoting or search) to prove value and guide prioritization

Expected change management lift (what people might worry about):

e Teams underestimate the effort of taxonomy and content governance — if ownership isn’t explicit, the work dies.

e Sales and marketing may disagree on attribute priorities — category leadership must adjudicate based on use cases.

e Users expect immediate downstream improvements without data cleanup — set expectation that this is foundational
work.

e Ownership confusion (item master vs marketing vs ecommerce) can stall progress; governance must be named and
enforced.
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Al Searchability Readiness (SEO -> GEO/AIO)

Category: Searchability / Al readiness / digital commerce content strategy

Overview: This use case prepares distributor product and content assets so Al-assisted search experiences, generative
answer engines, and future guided/agentic buying workflows can retrieve and use your information accurately. It focuses
on metadata discipline, content structure, authoritative sources, and machine-readable product information — because
Al-enabled discovery fails fast when your content is inconsistent, missing key fields, or scattered across uncontrolled
sources.

This is not a “marketing-only” project. It impacts inside sales, ecommerce, product data, and IT because it determines
whether customers and reps can reliably find the right product, spec, or compatibility answer when the buying journey
increasingly starts with a search box (or an Al answer). Done well, it strengthens discoverability, improves the quality of
Al-assisted product answers, and increases the payoff of ecommerce and guided-selling investments.

Executive sponsor: Chief Commercial Officer, VP Digital / Ecommerce, or VP Marketing

Level of complexity: Medium-High. Less about one tool, more about content governance, metadata discipline, and cross-
team coordination.

Expected time to value: 60—180 days for a scoped readiness effort with one content domain or product category

Who should be on the team:

e Digital commerce / ecommerce leader (process owner)

e  Marketing or content strategy lead (content standards, publishing workflow, measurement)
e  Product data / item master owner (structured product fields, taxonomy discipline)

e |IT/ecommerce platform or search owner (indexing, site search, internal search, permissions)
e SEO/content analytics lead (or agency partner if outsourced)

e Sales orinside sales representative (validates real-world findability and usefulness)

Data needed:

e  Product attributes, taxonomy, and category hierarchy

e  Product descriptions, technical documents, and media assets

e Metadata standards (titles, fields, tags, structured data mappings)

e Search logs, top queries, and zero-result queries (if available)

e Content source ownership and update cadence (who maintains what, and how often)
e Permissions / access rules for content exposed internally vs externally

Measuring success:

e Improved search findability and reduced zero-result queries

e Increased content completeness for priority categories (measured against defined standards)

e Reduced time for reps/users to locate correct product or reference content

e Improved answer quality in Al-assisted search/testing environments (accuracy + source traceability)
e Clear ownership and an update process for priority content domains (staleness is the silent killer)

What MVP looks like:
e Choose one high-value product category or content domain (where search failure is expensive)
o Define required metadata + structured content fields (minimum viable standards)

Clean and standardize a limited content set first (prove you can sustain quality, not just “clean once”)
e Test searchability and Al-answer quality before expanding (use real queries from logs and reps)
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e  Establish an operating rhythm: who owns fixes, how changes are approved, and how performance is monitored

Expected change management lift (what people might worry about):

e Teams assume this is a marketing-only effort even though it impacts sales and operations — leadership must force
shared ownership.

e Content owners may resist new governance expectations or metadata standards — because it adds work unless
priorities are clear.

e Leaders may expect immediate traffic/conversion gains before foundational work is complete — set expectations to
“findability first.”

e Different teams may disagree on what content is authoritative — if you don’t settle “source of truth,” Al will amplify
confusion.

Al-Powered Search / Recommendations / Guided Selling

Category: Search / recommendations / guided selling / sales enablement

Overview: This use case improves product discovery and selection by combining Al-enabled search with guided
recommendations that help reps (and/or customers online) find the right items faster, identify substitutes, and uncover
logical complements. The point is not “fancy search.” The point is reducing the friction and error rate that happens when
people hunt through inconsistent product data, tribal knowledge, and scattered documentation.

A strong guided-selling experience does three things reliably:
1. Findability: users can locate the right product quickly even when they search using imperfect, customer-style
language.
2. Confidence: results include enough context (attributes, compatibility notes, documentation links, and “why this
was recommended”) that reps trust the suggestion.
3. Commercial usefulness: recommendations support real selling motions (substitution when supply is constrained,
cross-sell when it improves project completeness, accessory pairing when it prevents returns/rework).

Executive sponsor: Chief Commercial Officer, VP Sales, or VP Digital / Ecommerce
Level of complexity: Medium-High. Outcomes depend heavily on product data quality, search/recommendation tuning,
and fitting the capability into a real workflow (inside sales, ecommerce, counter, project quoting).

Expected time to value: 60—-120 days for a scoped pilot in one category, channel, or sales-team workflow

Who should be on the team:

e Sales operations or inside sales leader (process owner and workflow design)

e Digital commerce / ecommerce leader (if customer-facing search is included)

e Product data / item master owner (taxonomy, attributes, cross-references, substitution relationships)
e |IT/ecommerce platform or search owner (indexing, permissions, connectors, analytics)

e  Category manager / product specialist (defines “good recommendations” and exclusions)

e  Pilot user group (inside sales reps and/or ecommerce team) for weekly feedback and tuning

Data needed:

e  Structured product attributes, taxonomy, and cross-references

e Descriptions, technical documents, and key compatibility data

e Search logs, click-through data, and query outcomes (if available)
e Quote/order history to identify common pairings or substitutes
e Recommendation business rules / exclusions (where applicable)
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e User/channel context (rep-assisted vs web; customer type; segment constraints)

Measuring success:

e  Search success rate improvement and zero-result reduction

e  Faster product match / quote prep time in the pilot workflow

e Recommendation usage and acceptance indicators (with “why rejected” captured when possible)
e Reduction in rework caused by incorrect product selection (returns, corrections, quote revisions)
e  Pilot user satisfaction and trust in suggested results

What MVP looks like:

e Choose one product category and one workflow (rep-assisted or ecommerce)

e  Start with search improvement and a limited recommendation set (substitutes + 1-2 complementary pairings)
e  Keep human review in the workflow for quote/product selection decisions

e Measure findability, match quality, and rework before expanding

e  Establish a tuning cadence with named owners (search, product data, category, sales ops)

Expected change management lift (what people might worry about):

e  Users will expect great recommendations before foundational data is ready — set expectations and scope
aggressively.

e Sales teams may worry recommendations override product expertise — position as guidance, not replacement.

e Teams may confuse better search with fully automated quoting — keep the workflow boundaries explicit.

e Ownership disputes will stall tuning if search, product, and sales aren’t aligned — name a single accountable owner
for pilot outcomes.

Automated Order Entry from Customer Documents

Category: Order processing automation

Overview: This use case extracts order information from customer emails, PDFs, and spreadsheets and converts it into a
structured order-entry draft inside the ERP (or an order-entry staging queue). The goal is not “touchless order entry at all
costs.” The goal is reducing manual keying, reducing errors, and speeding up confirmations — while keeping human
control where it matters (pricing/terms, substitutions, backorders, ship dates, compliance checks).

A high-quality solution recognizes that most “orders” contain ambiguity: customer shorthand, partial part numbers,
inconsistent units, missing ship-to details, and notes buried in a PDF. The system should surface uncertainties with
confidence flags and prompt the user to verify, not silently guess.

Executive sponsor: VP Sales Operations or COO

Level of complexity: Medium. Parsing is feasible, but accuracy and usability depend on handling customer-specific
formats and building a clean validation workflow.

Expected time to value: 45-90 days

Who should be on the team:

e Customer service leader (process owner; defines validation rules and exception handling)

e Order entry specialists (SMEs; define edge cases and “what must be confirmed by a human”)

e |T/data engineering support (document ingestion, parsing pipeline, ERP integration, audit trail)
e Item master/product data owner (matching rules, UOM/pack handling, cross-references)
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e  Pricing/credit rep (guardrails for contract pricing, terms, credit holds, and approvals)

Data needed:

e  Customer order formats (examples by customer; the “dirty truth,” not ideal samples)

e  Product catalog and cross-references (including customer part numbers where available)
e  ERP order entry structure (required fields, validation rules, pricing/terms logic)

e Historical orders and corrections (to learn recurring patterns and prevent repeat errors)
e Rules for substitutions/backorders and customer-specific constraints (if applicable)

Measuring success:

e Reduction in manual entry time per order

e Improved order accuracy (fewer corrections, fewer wrong-SKU incidents)

e  Faster order confirmation cycle time (from receipt to confirmation)

e  “Draft-to-post” rate: percent of Al drafts accepted with minimal edits

e Exception rate and root causes (so the pilot produces a punch list for data/process fixes)

What MVP looks like:

e  Start with a small set of customers whose order formats are high-volume and moderately consistent

e Generate draft orders into a staging queue with confidence flags and required human review

e Limit scope to basic line extraction + SKU matching + quantity/UOM mapping before complex scenarios

e Track errors that would have made it into the ERP without human review (leakage risk)

e Use the pilot to define standard exception categories and routing (pricing mismatch, missing ship-to, unclear SKU,
etc.)

Expected change management lift (what people might worry about):

e  Order entry teams may fear “automation = layoffs.” If leadership doesn’t position this as capacity relief and quality
improvement, adoption will be passive-aggressive.

e  Sales may blame the tool for any error that reaches a customer. That means your MVP must keep humans firmly in
the loop.

e If the workflow adds steps and slows confirmations, users will bypass it. Usability beats cleverness here.

Customer Inquiry Triage and Routing

Category: Customer communication management

Overview: This use case classifies inbound customer inquiries (email, tickets, web forms) and routes them to the right
department or specialist with appropriate tagging and priority indicators. The goal is fewer delays caused by “who owns
this?” and fewer handoffs that frustrate customers and waste internal time.

The best implementations go beyond simple categorization. They also capture key entities (customer name, PO number,
order number, product/SKU mentions, urgency cues) and attach context so the receiving team starts with facts, not a
scavenger hunt.

Executive sponsor: VP Customer Experience or VP Sales

Level of complexity: Low—Medium. Classification is achievable quickly; ongoing value comes from tuning categories,
routing rules, and exception handling.

Expected time to value: 30-60 days
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Who should be on the team:

e  Customer service leadership (process owner; sets category definitions and routing rules)
e Sales operations (ensures routing supports sales workflows and account ownership)

e IT support (email/ticket integrations, permissions, analytics, exception handling)

e  Frontline users (validate whether the categories actually match how work happens)

Data needed:

e  Email or ticket system history (labeled examples if possible)

e  Customer communication patterns (common intents and language)

e  Orgrouting map (who owns what, SLAs, escalation rules)

e Category taxonomy (a short list at first; don’t build a 60-category monster)

Measuring success:

e  Faster first-response times and reduced “time to owner”

e Reduced misrouted inquiries and fewer handoffs per ticket

e Reduced backlog aging (especially for high-priority inquiry types)
e Higher SLA compliance by category

e User feedback: “I spend less time sorting and more time solving”

What MVP looks like:

e Automated tagging and routing of customer messages into a ticket queue (human can correct)

e 8-12inquiry categories max (order status, pricing/quote, returns, product question, delivery issue, etc.)
e Confidence thresholds: low-confidence messages go to a manual triage queue

e  Capture corrections as training signals (every misroute becomes fuel for improvement)

e  Weekly tuning cadence for the first 6—8 weeks

Expected change management lift (what people might worry about):

e Teams may worry routing errors will slow service — that’s why you need a manual override path and confidence
thresholds.

e If departments don’t agree on ownership, the tool won’t fix the politics. Leadership must settle routing rules.

e If the category list is too detailed, adoption collapses. Keep it simple until the team trusts it.

Customer Follow-Up Communication Drafting
Category: Sales productivity support

Overview: This use case generates follow-up message drafts after quotes, meetings, or project discussions, using
approved templates, customer context, and CRM history. The goal is increasing follow-up consistency and speed without
turning communication into robotic spam. Used correctly, it helps sales teams maintain momentum, reduce
administrative burden, and improve customer experience through clearer, more timely updates.

The real differentiator is context-aware drafting: referencing what was discussed, what was quoted, the next step being
requested, and any timelines — while still requiring the rep to personalize and confirm accuracy before sending.

Executive sponsor: VP Sales

Level of complexity: Low. The core challenge is workflow integration and ensuring drafts reflect brand voice, compliance
expectations, and real customer context.
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Expected time to value: 30—45 days

Who should be on the team:

e Sales leadership (sets standards: what “good follow-up” means and when it must happen)

e Inside sales representatives (pilot users and workflow validators)

e IT support (CRM/email integration, template management, auditability)

e  Marketing/content owner (brand voice, templates, approved language)

e Compliance/legal reviewer (light touch): disclaimers and sensitive-claims guardrails when needed

Data needed:

e Email templates and messaging standards (approved variants by scenario)

e CRM records (contacts, opportunities, notes, quote references)

e  Customer interaction history (what’s been promised, what’s pending, and tone expectations)
e Quote/order context where applicable (so drafts don’t misstate pricing or availability)

Measuring success:

e Increased follow-up activity (coverage and timeliness, not just volume)

e Reduced sales admin time spent writing routine follow-ups

e  Faster cycle time from quote/meeting to follow-up sent

e Response rate improvements (carefully normalized; focus on pilot comparisons)

e Adoption signals: percent of drafts used and common edit patterns (what reps consistently change)

What MVP looks like:

e Al-generated follow-up drafts integrated with email (and ideally linked to CRM activity logging)

e  Start with 3-5 follow-up scenarios (post-quote, post-meeting recap, project check-in, stalled opportunity, delivery
update)

e Require rep review and editing before send (no auto-send)

e Capture which drafts were accepted vs rewritten to improve templates and reduce “generic Al tone”

o  Weekly feedback loop with pilot reps to tune tone, accuracy prompts, and template options

Expected change management lift (what people might worry about):

e  Reps will fear the drafts sound generic and hurt relationships — they’re right unless you enforce personalization.

e If the tool adds friction (extra clicks, clunky CRM steps), reps won’t use it. Integration matters more than cleverness.

e Leaders may mistake “more follow-ups” as “better follow-ups.” Quality and relevance have to be part of the
standard.

Standard Customer Response Drafting

Category: Communication efficiency

Overview: This use case gives customer service and inside sales teams high-quality first-draft replies for repetitive
inbound questions — order status, availability, delivery timing, backorder explanations, return steps, will-call readiness,
and similar. The intent is not to replace people or make messages sound robotic. It’s to reduce writing time, improve
consistency, and ensure the response includes the right operational facts and the right tone every time.

The “make or break” is grounding drafts in current truth. If the draft is not tethered to accurate
order/shipment/availability data, it becomes a liability. Done right, the tool pulls the relevant order context, drafts the
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response, and highlights any uncertainty (“carrier scan missing,” “ETA not confirmed,” “partial shipment pending”) so the
rep knows what to verify before sending.

Executive sponsor: VP Customer Service or VP Sales

Level of complexity: Low. The primary work is workflow integration and building approved response patterns that stay
consistent across teams.

Expected time to value: 30-60 days

Who should be on the team:

e Customer service leadership (owns standards and what “good response” means)

e Sales operations (aligns messaging with commercial priorities and customer expectations)
e |T support (email/ticket/CRM integration, data access, permissions, auditing)

e A small pilot group of frontline users (to tune wording and prevent “Al voice”)

Data needed:

e Common customer inquiry library (the top 20-50 scenarios that eat the most time)

e Order and shipment information (ERP/OMS + carrier status where available)

e  Product availability data (ATP/on-hand/on-order, branch availability, substitutions if relevant)
e Approved messaging templates and disclaimers (what you will and won’t promise)

Measuring success:

e  Faster response times for common inquiry types

e Reduced writing workload per rep (messages/hour or minutes/message)

e Consistency improvement (fewer “missing key info” responses and fewer escalations)

e  Reduced “follow-up clarification” loops caused by incomplete or vague replies

e Adoption: percent of eligible inquiries where drafts are used and lightly edited (vs ignored)

What MVP looks like:

e  Start with 10-15 highest-volume inquiry types (order status, ETA, availability, backorder explanation, will-call
readiness)

e  Provide drafts inside the existing workflow (email or ticketing), not in a separate tool users won’t open

e  Require human review before send; use confidence flags where data may be incomplete

e Track what users consistently change in the draft and tighten templates weekly for the first 6—8 weeks

e  Establish a simple governance rule: approved templates + who can update them + review cadence

Expected change management lift (what people might worry about):

e Teams will fear sending wrong information faster. That’s valid — your MVP must prioritize accurate data grounding
and safe language.

e Some reps will reject “canned responses.” Solve that with multiple tone variants and guidance on what must be
personalized.

e If the tool adds clicks, adoption dies. Integration matters more than draft quality.
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Cross-Sell and Accessory Recommendations

Category: Sales growth enablement

Overview: This use case suggests complementary products and accessories during quoting, counter transactions, and
order entry. The purpose is to improve customer outcomes (project completeness, fewer missed components, fewer
returns due to missing accessories) while also increasing average order value in a way that feels helpful rather than pushy.

Done well, recommendations are context-aware: they consider the item being quoted, the customer segment, project
type, and what typically pairs together (including manufacturer-specific compatibility). The system should also know when
not to recommend — customers hate irrelevant add-ons, and reps will stop using the tool if it feels like spam.

Executive sponsor: VP Sales or Chief Commercial Officer

Level of complexity: Medium. The recommendation logic is achievable, but quality depends on product relationships and
clean transaction history.

Expected time to value: 60—90 days

Who should be on the team:

e Sales leadership (defines where this fits in the selling motion and what “good” looks like)

e  Marketing/product management (defines bundles, compatibility rules, and “do not recommend” exclusions)
e Data analytics support (pairing logic, performance measurement, tuning)

e |T support (POS/ERP/CRM integration and surfacing suggestions at the right moment)

e Asmall pilot rep group (validates relevance and usability weekly)

Data needed:

e  Historical order combinations (what is actually purchased together)

e  Product relationship data (compatibility and accessory mappings)

e Customer purchase history (segment behavior differences matter)

e  Product taxonomy/attributes (so you can recommend based on function, not only SKU history)

Measuring success:

e Increased attach rate for targeted accessories (not “overall AOV” hand-waving)

e Increased average order value in pilot workflows (carefully normalized by customer type)

e Reduced missing-item follow-ups and returns caused by incomplete project/component sets

e Recommendation acceptance rate by context (which recommendations are trusted vs ignored)
e Rep satisfaction: “this helps me sell and serves the customer,” not “this slows me down”

What MVP looks like:

e  Pick one category where accessory pairing is obvious and valuable (example: lighting controls, gear, connectors,
safety)

e  Start with 10-30 high-confidence pairings and clear compatibility rules

e Surface recommendations at a single point in workflow (quote screen or order entry), not everywhere

e  Provide a short “why” for each suggestion (compatibility, typical pairing, code-driven need, completeness)

e Tune weekly based on acceptance/rejection patterns; remove noisy suggestions aggressively

Expected change management lift (what people might worry about):
e  Reps will ignore it if suggestions feel like corporate upsell. Recommendations must be defensible and helpful.
e  Bad product relationship data will create embarrassment fast. Start with high-confidence, curated pairings first.
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e If the Ul interrupts the workflow, reps will route around it.

Pricing Exception Detection

Category: Pricing governance

Overview: This use case flags transactions where price, discount, or margin deviates from expected ranges — and routes
those exceptions to the right owner before margin leakage becomes permanent habit. It’s a discipline tool: identify drift,
reduce “silent discounting,” and surface patterns (specific reps, branches, customers, items, or situations) that drive
preventable leakage.

The key is to treat this as a governance workflow, not a “gotcha” report. Exceptions must be explainable (what rule was
violated, what baseline was used, and what the estimated impact is), and the organization must decide what happens
next: approve, correct, or document a valid reason.

Executive sponsor: VP Pricing or CFO

Level of complexity: Medium. The detection logic is manageable, but the hard part is setting fair baselines and handling
legitimate exceptions without creating friction that kills sales velocity.

Expected time to value: 45-90 days

Who should be on the team:

e  Pricing team (owns rules, baselines, and exception disposition)

e Finance (margin math, impact reporting, governance alignment)

e |T support (data pipelines, alerts/worklists, workflow integration)

e Sales leadership representative (ensures rules are practical and adoption is real)

Data needed:

e Historical transaction pricing (by customer, item/category, channel, rep, branch)

e Margin targets and cost data (standard cost, replacement cost, true landed cost if available)
e Contract pricing rules and terms (contract precedence must be explicit)

e Approval thresholds and reason code taxonomy (so exceptions become learning, not noise)

Measuring success:

e Reduced pricing variance where consistency is expected

e Margin protection (measured as prevented leakage or reduced drift, not fantasy “Al margin gains”)
e  Faster exception resolution cycle time (how quickly exceptions are dispositioned)

e  Reduction in repeat exceptions of the same type (signals the process is improving)

e  Better visibility into root causes (training gap, rule gap, contract confusion, cost accuracy issues)

What MVP looks like:

e Define 3-5 exception types (ex: below-floor price, excessive discount, margin below threshold, contract mismatch)
e  Start with alerts/worklists for a limited segment (one region, one category, or one sales team)

e Provide a clear explanation: expected band, actual price, delta, and likely rule driver

e Require a disposition on every exception (approved, corrected, justified) with short reason codes

e Review exceptions weekly with pricing + sales leadership to tune thresholds and remove false positives

Expected change management lift (what people might worry about):
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e  Sales will fear this slows deals. If exception workflow adds friction without clear value, they’ll bypass it.
e  Pricing teams will drown if thresholds are too tight. MVP must be aggressive about keeping volume manageable.
e If cost data is wrong, you’ll flag the wrong deals. Fixing cost accuracy becomes part of the value path.

Bid List and Takeoff Interpretation
Category: Project sales support

Overview: This use case reads construction bid lists, takeoff documents, and project material schedules to extract
required products, quantities, and notes — producing a structured list that project sales teams can turn into a quote
faster. The value is speed and consistency: fewer hours spent manually interpreting messy documents, fewer missed
items, and faster turnaround when project opportunities are competitive.

A credible solution also captures ambiguity and gaps. Takeoffs often include shorthand, partial descriptions, alternates,
and brand-specific expectations. The tool must flag uncertainties, propose likely matches, and identify where a human
should verify (spec section references, substitutions allowed, alternates vs base bid).

Executive sponsor: VP Sales or Project Sales Leader

Level of complexity: Medium—High. Document variability and the need for accurate product mapping are the main
constraints.

Expected time to value: 60-120 days

Who should be on the team:

e  Project sales specialists (SMEs; define how takeoffs are interpreted and validated)

e  Product management (mapping rules, substitutions, alternates, and compatibility constraints)
e |T/data engineering support (document ingestion/parsing, integrations, audit trail)

e  Estimating/quoting operations (workflow design and quality review standards)

e |tem master/product data owner (attributes and cross-reference quality is a gating factor)

Data needed:

e Bid list and takeoff documents (real examples across multiple GC/engineer formats)
e Product catalog (structured attributes, UOM discipline, manufacturer mapping)

e Historical project quotes (to learn common mappings and avoid repeated mistakes)
e  Substitution rules and customer/project constraints (where applicable)

Measuring success:

e Faster bid response times (hours saved per bid package)

e Improved quoting accuracy and reduced missed-line rework

e Reduced “interpretation churn” between project sales and product specialists

e  Higher throughput: bids handled per specialist during peak workload periods

e Leakage tracking: issues caught after quote is sent (to continuously improve validation rules)

What MVP looks like:

e Start with one project type and a limited set of document formats (don’t boil the ocean)

e Use extraction to create a structured takeoff list + confidence flags + “needs human review” markers
e Require project specialist approval before any item mapping is finalized

e Track correction patterns: what the tool missed, what it misread, what it matched incorrectly
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e Expand formats/categories only after accuracy and review workflow are stable

Expected change management lift (what people might worry about):

e  Project teams will worry errors will slip into quotes and create credibility damage. MVP must keep humans in control
and make uncertainty visible.

e If product data is weak, matching will be painful. This use case will expose item master gaps quickly.

e Ifthe tool creates a “draft” that still takes too long to fix, users will revert to manual. Pilot must prove real time
savings.

Sales Knowledge Copilot

Category: Sales enablement

Overview: This use case gives sales teams a conversational “knowledge copilot” that answers common questions quickly
and consistently, using your approved internal sources: product documentation, pricing policies, selling standards, and
training materials. The goal is to reduce the time reps spend hunting through PDFs, intranets, inboxes, and tribal
knowledge — and replace it with fast, source-grounded answers they can trust in customer conversations.

Done well, it does not just “chat.” It links back to the source documents, flags uncertainty, and guides the rep toward the
next best action (what to ask the customer, what to verify in ERP/CRM, when to escalate). The copilot becomes especially
valuable for newer reps and for experienced reps when policies change, product lines expand, or technical content is
fragmented.

Executive sponsor: VP Sales or VP Learning & Development

Level of complexity: Medium. The main challenge is not the chatbot — it’s curating trusted sources, enforcing
permissions, and preventing wrong answers delivered with confidence.

Expected time to value: 45-90 days

Who should be on the team:

e Sales leadership (defines priority questions, adoption expectations, and what “good” looks like)

e Product management / product specialists (validate technical accuracy and structure source content)

e Training/L&D (aligns to onboarding and ensures the copilot reinforces desired selling behaviors)

e |T/data support (knowledge connectors, search/indexing, permissions, logging, monitoring)

e Compliance / governance representative (light touch): safe response patterns, disclaimers, and restricted topics
e  Pilot rep group (5—15 users) to stress-test real questions and give feedback weekly

Data needed:

e Product documentation (spec sheets, cut sheets, compatibility notes, FAQs)

e Internal policies (pricing rules, approvals, returns/RMA rules, lead-time messaging standards, escalation guidance)
e Training materials (playbooks, onboarding content, selling standards)

e Clear document ownership and review cadence (stale sources are a guaranteed trust killer)

e Permissions/access controls (so the copilot never leaks restricted content)

Measuring success:

e Reduced time to answer common internal questions (measurable minutes saved per rep/day)
e Improved rep confidence in customer conversations (survey + usage signal)

e Reduction in repeated requests to SMEs (fewer “quick question” interruptions)
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e Answer usefulness feedback scores (thumbs up/down + “why” tagging)
e  Onboarding impact: faster ramp-to-proficiency and fewer early escalations

What MVP looks like:

e  Start with one content domain (example: one product family + key policies for quoting and substitutions)

e Define “trusted sources only” and name owners for each source set

e Require answers to include citations/links back to the source documents for verification

e Pilot with one sales team and a controlled set of question types (technical specs, policy questions, product selection)
e Add feedback capture on every answer (“helpful / not helpful,” corrections, and missing-source requests)

Expected change management lift (what people might worry about):

e Reps will worry it gives wrong answers and makes them look bad — you must design it to show sources, confidence,
and “verify here” guidance.

e  SMEs may worry the copilot bypasses them or misrepresents their expertise — solve this with named content owners
and an easy correction loop.

e If sources aren’t maintained, the copilot becomes a fast way to spread outdated policy — ownership and refresh
discipline are non-negotiable.

Sales Meeting Summaries and Action Tracking
Category: Sales productivity

Overview: This use case turns meeting transcripts or recordings into structured summaries, decisions, and action items —
and then routes them into the systems where follow-through actually happens (typically CRM). The value is not “nice
notes.” The value is improved execution: fewer dropped balls, cleaner handoffs, and less time spent writing recaps after
every customer call.

A strong implementation standardizes what gets captured (customer needs, commitments made, next steps, risks,
timeline, and owners), and it makes action items explicit — not buried in narrative. It should also support quick human
correction before anything is stored or assigned, because transcript errors are real.

Executive sponsor: VP Sales

Level of complexity: Low. The work is mainly workflow integration, consistency standards, and adoption — not advanced
modeling.

Expected time to value: 30-60 days

Who should be on the team:

e Sales leadership (defines required fields, follow-up standards, and expectations)

e CRM administrator (defines how summaries, tasks, and fields map into CRM)

e |T support (meeting platform integration, transcript handling, storage, security)

e  Pilot sales team (to validate the summary format and keep it practical)

e Legal/compliance reviewer (light touch): recording consent language, retention rules, customer confidentiality
expectations

Data needed:
e  Meeting transcripts or recordings (from approved tools)
e CRM integration (or another system of record for activities/tasks)
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e Summary template standards (what the tool must capture every time, and what is optional)
e Task/owner mapping rules (so action items are assigned correctly and consistently)

Measuring success:

e Improved follow-up completion (action item closure rate, and time-to-close)

e Reduced administrative time spent on meeting notes and CRM hygiene

e Better CRM completeness (next steps captured, stakeholders listed, commitments recorded)
e Reduced internal “what did we agree to?” confusion (fewer rework loops and misalighnment)
e Adoption signal: percent of meetings where summaries are created, reviewed, and stored

What MVP looks like:

e  Start with one team and one meeting type (customer update calls or project meetings)

e Auto-generate summary + action items; require rep review/edit before saving

e Store the summary in CRM and create tasks with owners and due dates where possible

e Track corrections: what the tool consistently gets wrong (names, SKUs, dates, commitments)

e  Tune the template and prompts weekly until the output reliably matches how your reps actually work

Expected change management lift (what people might worry about):

e  Reps may fear “surveillance” or that every word becomes performance review. Leadership must frame this as
execution support, not policing.

e If summaries are inaccurate, trust collapses quickly. Human review before saving is essential in MVP.

e If CRM integration is clunky, adoption dies. This must live inside the existing workflow, not as a separate tool.

Operations, Logistics, & Warehousing

Operations, Logistics, and Warehousing use cases focus on the execution layer: receiving, put away, fulfillment flow, labor
planning, delivery coordination, and frontline exception handling. The topics that follow emphasize practical visibility and
prioritization so supervisors and operators can prevent small issues from turning into late orders, congestion, and
customer escalations—while building the data and workflow discipline needed for deeper optimization later.

Warehouse and Operations Exception Monitoring / Task Prioritization

Category: Operations analytics / exception management / workflow support

Overview: This use case gives supervisors and operations leaders a unified view of execution risk — late picks, aging
orders, dock congestion, receiving backlogs, and fulfillment threats — then prioritizes what to address first. The value is
reducing firefighting by replacing “scan five reports and guess” with a daily worklist that is impact-weighted and
actionable.

The key design choice is that phase one should be about visibility and prioritization, not autonomous task reassignment. If
you jump too quickly into automation before data and trust are established, supervisors will reject it.

Executive sponsor: COO or VP Operations

Level of complexity: Medium. Often more achievable than full automation because you’re improving decision visibility
first.

Expected time to value: 45-90 days for a one-site pilot dashboard + alerts
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Who should be on the team:

e Warehouse/operations manager (process owner)
e  Supervisor(s) from the pilot branch/DC

e Operations analyst or inventory control lead

e |T/Bl support

e ERP/WMS administrator

Data needed:

e  Order fulfillment timestamps and status events
e WMS task queues and labor status (if available)
e Receiving/putaway/pick/ship workflow data

e Backlog aging and exception codes

e  Customer priority / ship date commitments

e Branch/DC operating calendars and cutoffs

Measuring success:

e  Exception resolution time reduction

e Backlog aging reduction

e On-time ship/fulfill adherence improvement

e Supervisor time spent compiling status vs acting on exceptions
e  Reduction in avoidable escalations

What MVP looks like:

o Define 5-8 critical exception types for one site

e Create a daily prioritized worklist and simple alerting (tight and high-signal)

e Use supervisor feedback to tune thresholds weekly for the first 6-8 weeks

e No autonomous task reassignment in phase 1

e Assign clear ownership for each exception type (otherwise it becomes another ignored report)

Expected change management lift (what people might worry about):

e  Supervisors may feel the system is evaluating them instead of helping them. You need explicit positioning and quick
wins.

e Data latency or bad timestamps will destroy trust fast. If the data is late or wrong, your “priorities” will be wrong.

e Too many alerts will kill adoption. MVP must be ruthless about limiting noise.

Receiving, Put away, Slotting, and Labor Planning Optimization

Category: Warehouse optimization / labor planning / process improvement

Overview: This use case uses historical activity patterns and operational constraints to improve receiving schedules,
putaway priorities, slotting suggestions, and labor planning decisions. The value shows up as higher throughput, reduced
travel and congestion, fewer “pileups,” and better labor utilization during variable demand periods.

This is a high-return area when done right — but it should be approached through narrow pilots because every DC/branch

I’l

has physical constraints, process variation, and data quality quirks that will break a “generic optimization mode

Executive sponsor: VP Operations / COO
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Level of complexity: High. Driven by WMS data quality, physical process variation, and site-specific constraints.
Expected time to value: 90-180 days for a scoped site/process pilot

Who should be on the team:
e Warehouse/DC manager
e Inventory control / slotting specialist (if available)
e  QOperations supervisor(s)
e IT/WMS support
e Continuous improvement or process excellence lead
e Finance partner for labor/cost impact tracking

Data needed:

e Receiving/put away/pick history and timestamps

e Location/slotting attributes and capacity constraints
e Item velocity / cube / handling characteristics

e Labor schedules and workload by shift

e Dock appointment / inbound patterns (if available)
e WMS transaction quality and exception data

Measuring success:

e  Dock-to-stock time improvement

e  Pick productivity and travel reduction

e Labor overtime reduction / utilization improvement
e Slotting-related replenishment frequency reduction
e  Receiving and put away backlog level reduction

What MVP looks like:

e Choose one site and one process focus (receiving prioritization or slotting recommendations — not both at once)

e Run recommendations in advisory mode first

e  Measure throughput and labor impact against baseline

e  Tune rules with supervisor input before broader rollout

e Create “constraint truth” early: what the model is allowed to recommend given real aisle widths, equipment, safety,
and staffing limits

Expected change management lift (what people might worry about):

e  Warehouse teams may see this as top-down optimization detached from floor reality — you need visible supervisor
involvement from day one.

e Supervisors may worry about unrealistic labor assumptions — finance and Cl must baseline honestly.

e If recommendations conflict with practical constraints, trust drops quickly and won’t come back without rework.
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Delivery Routing, ETA Communication, and Dispatch Coordination

Category: Logistics planning / customer communication / workflow orchestration

Overview: This use case improves last-mile delivery execution by using routing plans and real-time stop/status signals to
tighten three things that routinely break down in distributor delivery operations: dispatch decisions, ETA communication,
and exception handling. Instead of dispatch working off partial visibility and customer service guessing when something
will arrive, the organization gets a shared, trustworthy view of what is happening on the route and what should happen
next when reality diverges from plan.

The practical objective is not “perfect route optimization on day one.” The practical objective is:
e  Fewer re-plans and scramble calls because delays are seen late
e  Better, earlier customer updates (with clear confidence and accountability)
e A consistent playbook for missed stops, partials, re-routes, and “not ready” loads
Executive sponsor: COO, VP Operations, or Regional Operations Leader

Level of complexity: Medium-High. Depends on maturity of delivery systems and data capture. Start with visibility and
communication before advanced optimization if the data is weak.

Expected time to value: 60—120 days for an ETA/exception communication pilot; longer for full routing optimization

Who should be on the team:

e Transportation/delivery manager or branch operations leader (process owner)
e Dispatch coordinator(s) (daily execution reality and exception decision-making)
e Customer service representative (customer update standards and scripts)

e [Tintegration support (data pipelines, integration, security, monitoring)

e  Fleet/telematics system admin (if applicable)

Data needed:

e Route plans and dispatch schedules

e Delivery stop status and proof-of-delivery timestamps

e Vehicle telemetry or mobile app events (if available)

e Customer commitments and cutoff windows

e Order line readiness and staging status

e Exception reason codes (missed stop, delay, reroute, partial load)

Measuring success:

e  On-time delivery performance

e ETA communication accuracy and proactive update rate

e Dispatch rework and delivery-related call volume reduction
e Route productivity (high-level and carefully normalized)

e  Fewer customer escalations tied to “delivery unknowns”

What MVP looks like:

e Pilot in one delivery region or branch with meaningful local delivery volume

e  Start with exception alerts + ETA communication improvements before route optimization

e Use dispatcher review/approval before ETAs are pushed to customers (don’t auto-promise early)
e  Track delivery-related call volume, missed-stop reasons, and “late discovery” rate

e Defer advanced optimization until stop status data and readiness/staging signals are trustworthy
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Expected change management lift (what people might worry about):

e Dispatchers may worry tools will override practical routing judgment. You need explicit “human final say” rules in
MVP.

e Customer service may not trust ETAs if the data is inconsistent; confidence indicators and escalation rules are
required.

e  Drivers may view new status capture requirements as admin work; keep inputs minimal and show them the benefit
(fewer angry calls, fewer re-routes).

e  Without clear accountability for who communicates delivery exceptions, visibility becomes noise.

Warehouse SOP, Shift Handoff, and Training Copilots

Category: Operations productivity / knowledge capture / training enablement

Overview: This use case uses LLM-based tools to draft and maintain frontline operational knowledge: SOP updates, shift
handoff summaries, and role-specific training/job aids. The value is speed and consistency: less lag between “how work
actually happens” and what’s documented, fewer handoff misses that create downstream rework, and faster ramp-up for
new supervisors and associates.

The critical design principle: Al produces drafts, not final authority. This works only when you pair the tool with approved
instruction patterns, review checklists, and manager reinforcement so “work slop” doesn’t become your new standard.

Executive sponsor: VP Operations or COO (with HR/L&D support if training scope is broad)

Level of complexity: Low-Medium. Technically accessible, but success depends on review standards and discipline around
using Al drafts as drafts.

Expected time to value: 30—60 days for one site or one documentation process

Who should be on the team:

e Operations manager or DC manager (process owner)

e Supervisors (SMEs and reviewers)

e Training/L&D representative (if available)

e |T/digital workplace admin (tool access, permissions, templates, audit trails)

e Safety/compliance representative (as needed, especially for safety-critical SOPs)

Data needed:

e Current SOPs, work instructions, and safety procedures

e Shift handoff notes or supervisor reports

e Training content and role expectations

e Approved terminology, abbreviations, and escalation guidance
e Access controls for internal operational documents

Measuring success:

e Time to create/update SOPs and shift handoffs

e Handoff completeness/quality scores (fewer missed details that cause rework)
e New hire ramp indicators (time to proficiency, fewer early escalations)

e Supervisor time saved on repeat documentation tasks

e Adoption of approved templates/instruction patterns
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What MVP looks like:

e Choose one concrete workflow: shift handoff summaries or SOP update drafting (don’t mix early)

e Create one approved instruction pattern and one review checklist

e  Pilot with one supervisor group at one site

e Measure time saved and revision counts, and spot-check quality weekly

e  Publish only after supervisor review and manager approval (especially for safety/process-critical content)

Expected change management lift (what people might worry about):

e  Supervisors may worry documentation quality drops — that fear is justified without review discipline.
e Teams may treat drafts as finished work unless standards are explicit and enforced.

e  Output can feel “office-centric” unless prompts/examples are grounded in floor reality.

e Iftemplates are hard to use, people will revert to ad hoc prompting and quality will fragment.

Order Fulfillment Risk Alerts
Category: Order fulfillment visibility

Overview: This use case identifies orders at risk of missing promised ship or delivery dates by combining open order
commitments with live operational signals: inventory availability, warehouse activity status, and shipping schedules. The
goal is early intervention — reallocating inventory, prioritizing picks, adjusting waves, expediting internal steps, or
communicating with the customer while there are still options.

The differentiator versus “late order reports” is timing and actionability: risk alerts should fire before the deadline is
missed, with a clear reason and recommended next action pathway.

Executive sponsor: VP Operations or VP Supply Chain
Level of complexity: Medium
Expected time to value: 45-90 days

Who should be on the team:

e Warehouse operations leader (process owner for execution actions)

e Customer service leader (owns customer communication standards and timing)

e Supply chain planning representative (inventory allocation/transfer and upstream coordination)
e [T/data engineering support (data feeds, event logic, alerts/worklists, monitoring)

Data needed:

e Open order data (promised ship/delivery dates, priority flags)

e Inventory availability (on-hand, allocated, ATP if available)

e Warehouse activity status (pick/pack/ship state, wave status, holds, exceptions)
e Shipping schedules (cutoffs, carrier pickups, delivery windows)

Measuring success:

e Reduction in late shipments

e Improved on-time delivery rates

e Earlier detection of fulfillment issues (days/hours earlier than current process)

e Reduced “expedite scramble” frequency (a strong proxy for operational stability)
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e Fewer customer escalations caused by missed commitments

What MVP looks like:

e Daily prioritized list of orders at risk (not a flood of alerts)

e Alerts for orders approaching ship/delivery deadlines with clear drivers (inventory short, pick not started, hold status,
dock congestion)

e Human-owned disposition workflow: “action taken / escalated / customer notified / false alarm”

e Tight initial scope: one site and one order type (example: next-day delivery commitments or will-call promises)

e  Weekly threshold tuning with warehouse + customer service to eliminate noise

Expected change management lift (what people might worry about):

e  Ops will worry it becomes a “late order blame board.” Don’t let it. Frame it as early-warning triage that protects the
team and the customer.

o [f alerts trigger too late, users will dismiss them. If alerts trigger too often, users will ignore them. Tuning is the work.

e If customer service starts communicating ETAs based on shaky signals, you'll lose credibility. MVP must include
“verify before promise” guardrails.

Aging Order Detection

Category: Order management visibility

Overview: This use case detects orders that become “stuck” in the system — sitting unresolved due to inventory
shortages, incomplete picks, holds, or operational delays. The value is simple and brutal: stuck orders silently destroy
customer experience, erode trust, and waste internal time because everyone assumes someone else is handling it. The
system surfaces aging orders early, categorizes why they are stuck, assigns ownership, and forces resolution paths.

This is a foundational operations discipline tool. It doesn’t require fancy Al to create value; it requires clear thresholds,
categorization, and accountability.

Executive sponsor: VP Operations or VP Customer Experience
Level of complexity: Low—Medium
Expected time to value: 30-60 days

Who should be on the team:

e Warehouse operations leader (clears execution blockers and process gaps)

e Customer service manager (clears customer-facing blockers and comms)

e Sales operations representative (handles sales-driven holds, approvals, special terms)
e |T support (data pull, workflow, dashboards, alerting, routing)

Data needed:

e Open order records (including created date, promised date, status, and holds)
e  Order status updates and workflow timestamps (what step it is stuck in)

e Inventory availability signals (shortage, allocation, substitution availability)

Measuring success:
e Reduced number of aging orders (by threshold buckets: 24h, 48h, 72h, etc.)
e  Faster resolution of incomplete transactions
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e Reduction in repeat aging causes (inventory holds, credit holds, picking bottlenecks, approval delays)
e  Fewer customer escalations tied to “no one touched my order” situations

What MVP looks like:

e Automated aging-order report/worklist requiring action, segmented by root cause category

e  Clear SLA thresholds by order type (delivery vs will-call vs project staging)

e Named owner per category (warehouse, CS, sales ops, credit, purchasing)

e Daily stand-up cadence to burn down aging orders and identify systemic blockers

e  Outcome tracking: resolved, canceled, substituted, transferred, backordered with customer notified

Expected change management lift (what people might worry about):

e Teams will argue about whose fault an aging order is. That’s the wrong fight. The sponsor must focus the workflow on
resolution and systemic fixes.

e If you don’t define categories and ownership, you just create another report everyone resents.

e If you treat “aging orders” as a performance weapon, people will game the statuses. Governance must emphasize
customer outcome and process health.

Receiving Backlog Monitoring

Category: Warehouse inbound operations

Overview: This use case monitors inbound flow and receiving workloads to detect when the dock is becoming a
constraint: trailers piling up, appointments slipping, receipts not being processed fast enough, or putaway lagging to the
point that inventory is technically “here” but not usable. The value is protecting downstream operations. When receiving
clogs, everything suffers: inventory availability becomes unreliable, pickers can’t find product, backorders linger, and
customer service starts making guesses.

A strong version of this use case does more than display a backlog count. It translates inbound conditions into clear
operating decisions: when to shift labor to receiving, when to throttle inbound appointments, when to prioritize certain
receipts (critical customer/project demand), and when to escalate upstream because the site is at risk of missing service
commitments.

Executive sponsor: VP Operations or Distribution Center Director

Level of complexity: Medium. The logic is achievable, but credibility depends on clean receiving timestamps and
consistent definitions of what “received,” “available,” and “put away” mean in the system.

Expected time to value: 45-90 days

Who should be on the team:

e  Warehouse receiving supervisor (process owner for inbound execution)

e Operations analyst (defines thresholds, backlog segmentation, and impact prioritization)

e |T/data engineering support (data feeds, refresh cadence, dashboards/worklists, alert routing)

e  Optional but valuable: inventory control lead (because “received but not usable” is often the real pain)

e  Optional: transportation/appointment scheduling owner (if appointments are managed centrally or via TMS)

Data needed:
e Purchase order arrivals / inbound receipts (including expected vs actual arrival if available)
e  Receiving task records (status, timestamps, labor assignment if captured)
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e Dock scheduling information / appointments (if used)
e Add for real-world usefulness: putaway completion timestamps, receiving exception codes (damaged, short, over,
missing paperwork), and “inventory available” signal timing

Measuring success:

e  Faster receiving cycle times (arrival-to-receipt, receipt-to-putaway, and dock-to-stock where measurable)

e Reduced inbound congestion (fewer days with backlog above threshold; fewer late appointments)

e  Faster inventory availability for high-priority items (critical SKUs, project material, backorder-clearing receipts)

e Reduced downstream disruption (fewer pick delays and fewer customer escalations tied to “inventory stuck in
receiving”)

e Operational stability: less last-minute labor thrash to “catch up”

What MVP looks like:
e One-site pilot with simple, high-signal thresholds: “inbound units/lines not processed,” “appointments missed,”

” u

“putaway lag,” “priority receipts pending”

e Alerts/worklist when backlog exceeds defined thresholds, routed to the receiving supervisor with recommended
actions (shift labor, reprioritize receipts, escalate appointment controls)

e Daily inbound stand-up rhythm using the dashboard as the single source of truth

e Backlog segmentation so teams don’t treat all inbound equally (priority receipts vs routine replenishment)

e  Weekly tuning to reduce noise and make thresholds match reality

Expected change management lift (what people might worry about):

e Receiving teams may feel monitored rather than supported. If you frame it as a performance weapon, people will
game timestamps and statuses.

e If the system flags backlog but doesn’t connect to action (who does what), it becomes another ignored report.

e Definitions matter: if “received” does not match floor reality, trust collapses. You must settle on operational
definitions early.

Supervisor Task Prioritization

Category: Warehouse workforce management

Overview: This use case analyzes live workload conditions and recommends which tasks supervisors should prioritize to
protect throughput and service commitments during peak periods. The value is helping supervisors avoid the common
trap of prioritizing what is loudest (radio calls, the last fire drill) instead of what is most impactful (ship cutoffs, high-
priority picks, receiving backlogs that will choke tomorrow, replenishments that prevent wave failures).

This is not a “robot supervisor.” It is a decision support worklist that helps supervisors allocate labor and sequence work
more consistently—especially when staffing is tight, inbound surges hit, or the site is juggling will-call, delivery, and
project staging simultaneously.

Executive sponsor: VP Operations or Distribution Center Director

Level of complexity: Medium. The core logic is achievable, but it only becomes trusted if task queues, priorities, and
timestamps are reliable and aligned to real cutoffs.

Expected time to value: 45-90 days

Who should be on the team:
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e  Warehouse supervisor (process owner and primary user)

e Operations analyst (defines prioritization rules, thresholds, and impact weighting)

e |T/data engineering support (WMS/ERP integration, refresh cadence, Ul/worklist delivery)

e Optional but valuable: customer service liaison (so “priority” reflects customer commitments, not only internal logic)

Data needed:

e Warehouse task queues (pick/pack/ship, replenishment, putaway, cycle tasks if captured)

e Labor availability (headcount by shift, skill constraints if relevant)

e  Order priority information (promised ship times, will-call commitments, customer/project criticality)

e Add for better prioritization: shipping cutoffs, staging readiness, exception codes/holds, and backlog aging by task
type

Measuring success:

e Improved task completion times for priority work (especially approaching cutoffs)

e  Better labor utilization (less idle time, fewer “wrong work first” situations, reduced overtime volatility)

e Reduced backlog aging in critical queues (late picks, replenishments blocking waves, putaway lag)

e Fewer avoidable expedites and escalations caused by internal sequencing failures

e Adoption signal: supervisors actually start their shift in the worklist and disposition tasks (accepted, deferred,
overridden with reason)

What MVP looks like:

e  Pilot at one site/shift with 6-10 task categories maximum (don’t model everything)

e Real-time (or near real-time) prioritized recommendations surfaced as a supervisor worklist

e  Human judgment remains final; capture override reasons to refine prioritization logic

e Keep recommendations explainable (“prioritized due to cutoff in 90 minutes + high-value customer + pick not
started”)

e  Weekly tuning with supervisors for 6—8 weeks to reduce noise and improve relevance

Expected change management lift (what people might worry about):

e  Supervisors may see this as “corporate telling me how to run my floor.” If it doesn’t reflect floor reality, they will
ignore it. Their input has to shape the rules.

e If the system recommends unrealistic sequences (ignoring travel, equipment constraints, staging reality), trust dies
fast.

e Too many recommendations = useless. If everything is “priority,” nothing is.

Operational Bottleneck Detection

Category: Process optimization

Overview: This use case analyzes warehouse process flow data to identify where work slows down or becomes
congested—receiving delays, putaway bottlenecks, replenishment choke points, wave release issues, packing constraints,
or shipping cutoff failure patterns. Instead of relying on anecdotes (“we’re always short in packing”), the system uses real
timestamps and queue behavior to show where time is actually being lost, when it happens, and what upstream
conditions predict it.

The value is improved throughput and less chronic firefighting. Bottlenecks are often created by a handful of predictable
patterns (wrong labor mix, replenishment lag that blocks picks, dock scheduling surges, slotting that creates travel waste).
This use case helps leaders prioritize the few structural fixes that matter most.
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Executive sponsor: VP Operations or COO

Level of complexity: Medium. You can start with basic process mining and visualization quickly, but the accuracy and
usefulness depend on clean timestamps and consistent task/status definitions in the WMS/ERP.

Expected time to value: 60-120 days

Who should be on the team:

e Operations leader (owns which bottlenecks to attack and ensures changes get implemented)

e Process improvement analyst / continuous improvement lead (analysis + improvement design)

e Warehouse supervisor (validates floor reality and constraints)

e |T/data engineering support (data extraction, event mapping, dashboards, refresh cadence)

e  Optional: finance partner (to quantify labor and throughput impact and keep the ROl case honest)

Data needed:

e  Warehouse task timestamps (pick start/complete, pack, ship, receive, putaway, replenishment events)

e  Process flow data (how work moves between stages; queue times; rework loops)

e Labor utilization metrics (headcount by shift, overtime, skill constraints if captured)

e Add for stronger diagnosis: order mix by day, inbound appointment patterns, slotting/velocity data, exception
codes/holds

Measuring success:

e Improved throughput (lines/hour, orders/day, or other site-relevant measures—normalized carefully)

e Reduced process delays and queue time in targeted stages (packing, replenishment, receiving, etc.)

e Reduced overtime volatility (less “we got behind, so we worked late”)

e Fewer missed cutoffs and fewer late shipments tied to internal constraints

e Improvement implementation rate: bottlenecks identified - actions taken = sustained results (the “last mile” most
analytics projects fail at)

What MVP looks like:

e  One-site pilot with a bottleneck dashboard for 3—5 core flows (receive—>putaway, replenish->pick, pick->pack->ship)

e Visualize queue buildup, cycle time, and variability by shift/day/time-of-day

e Identify top 2 bottlenecks and test 1-2 interventions (labor shift, wave release changes, replenishment triggers,
slotting tweaks)

e Use a tight baseline/after comparison and keep changes controlled to avoid “we changed 10 things and don’t know
what worked”

e Establish a monthly review cadence so bottleneck detection becomes operational discipline, not a one-time study

Expected change management lift (what people might worry about):

e  Supervisors may feel blamed when bottlenecks are exposed. You need an explicit “process, not people” stance and
shared ownership for fixes.

o [f leadership expects the tool to “solve bottlenecks” without operational changes, this becomes shelfware. The tool
only makes problems visible—leaders must act.

e |f timestamps are unreliable, the analysis will be wrong. Data quality is a gating factor, not a side note.
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Back-office Functions

Back-office Functions often provide some of the clearest early signals of Al value because outcomes are measurable: cycle
time, accuracy, workload reduction, compliance, and cash impact. The use cases below focus on strengthening financial
visibility, reducing administrative burden, improving reconciliation discipline, and creating reliable access to trusted
internal information.

Profitability Analysis by Customer and Order

Category: Financial analytics

Overview: This use case analyzes profitability across customers, products, orders, and projects to show where profit is
actually being generated—and where margin erosion is happening quietly through discounting, returns, service intensity,
freight handling, project change churn, and inconsistent pricing behavior. The value is decision clarity: leaders stop
managing the business with “gross margin averages” and start managing based on where profit is created, protected, and
lost.

A strong profitability analysis is not just a dashboard. It ties profit signals to actionable levers: pricing discipline, customer
segment strategy, sales behavior, returns policy enforcement, project quoting standards, and operational service design.

Executive sponsor: CFO or Chief Commercial Officer

Level of complexity: Medium. The work is less about fancy modeling and more about getting cost, price, and discount
records trustworthy—and agreeing on consistent definitions (true margin, freight handling, credits/returns, and allocation
logic).

Expected time to value: 60-120 days

Who should be on the team:

e  Finance leadership (owns margin definitions and credibility of results)

e Pricing leader (ties insights to governance and pricing actions)

e Sales leadership (ensures the analysis influences selling behavior, not just reporting)

e Data analytics support (builds the model, dashboards, and exception views)

e Optional but often necessary: operations partner (to validate allocation assumptions and service drivers)

Data needed:

e Sales transactions (order lines, credits/returns, discounts, freight, terms)

e Cost data (replacement cost/standard cost, landed cost where possible)

e  Pricing and discount records (including overrides and approvals if captured)

e  Operational cost allocations (even if initially simplified—must be consistent)

e Helpful add-ons: customer segmentation, project identifiers, channel flags, and service activity markers (returns,
expedited shipments, special handling)

Measuring success:

e Improved visibility into true profit drivers (leaders can name top drivers and risks, not just view charts)

e  Better pricing and account management decisions (measured by reduced margin leakage and fewer repeated bad
deals)

e  Reduction in unprofitable mix where it is avoidable (by customer segment, product category, order type)

e Decision cycle improvements: faster identification of profit erosion patterns and faster corrective action

What MVP looks like:
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e Dashboards showing profitability by customer, product, and order type, with drill-down to the transaction level
e  Start with a small set of allocation assumptions and improve iteratively (don’t let perfection delay usefulness)
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e Add exception views: “largest negative margin deals,” “customers with falling profitability trend,” “categories with
rising discount drift”
e  Pair the dashboard with a monthly operating rhythm: pricing + sales + finance review and named actions

e  Track actions taken and outcomes (otherwise it becomes “interesting reporting” with no business impact)

Expected change management lift (what people might worry about):

e Sales teams may fear it becomes a weapon rather than a tool. If leadership uses it to punish instead of improve
decisions, adoption will be defensive and dishonest.

e  Finance may over-index on allocation math debates. MVP must focus on directional truth and actionability first, then
refine.

o If leaders aren’t willing to act on what the analysis reveals (tighten pricing, change service terms, re-segment
customers), this use case has no ROI.

Cost-to-Serve Analysis

Category: Operational financial analytics

Overview: This use case estimates the true operational cost required to serve customers, orders, projects, and channels
by connecting financial outcomes to what actually drives work: warehouse touches, delivery complexity, expediting,
returns, credits, order changes, and service intensity. The value is decision clarity. Gross margin alone lies when two
customers buy the same products but consume wildly different levels of operational effort.

Done well, cost-to-serve turns “we think that customer is profitable” into “here is the service footprint, here is the cost

|II

profile, and here are the levers we can pull.” Those levers usually include pricing discipline, service level definitions,
delivery terms, minimum order policies, project staging standards, and internal process fixes that reduce avoidable

touches.
Executive sponsor: CFO or COO

Level of complexity: Medium—High
This is not hard because of the math. It’s hard because it forces agreement on cost drivers, allocations, and what “good
enough to act on” means.

Expected time to value: 60—120 days

Who should be on the team:

e  Finance leader (owns definitions, credibility, and adoption with leadership)

e Operations leadership (validates drivers and ensures the output is actionable)

e Data analytics team (modeling, segmentation, dashboards, exception views)

e |T/data engineering support (data extraction, pipelines, refresh cadence, security)

Data needed:

e  Order transaction data (order type, lines, dollars, customer, channel, project flags)

e Warehouse labor activity or operational proxy measures (touch counts, picks, pack events, wave/rework signals)
e Delivery cost data (route cost, stop counts, miles, third-party freight, special handling)

e Service activity records (returns, credits, expediting, order changes, special services)

0 DIGITAL

CENTER OF EXCELLENCE

EDUCATION & RESEARCH
FOUNDATION



e  Practical add-ons that increase value fast: will-call vs delivery flags, cut lengths/wire handling, job staging indicators,
partial shipment patterns

Measuring success:

e Improved pricing and service-term decisions driven by cost reality (not gut feel)

e  Clear identification of customer segments/orders/projects with high cost-to-serve risk

e Reduced margin leakage caused by avoidable service intensity (expedites, rework, returns)

e Leadership operating rhythm: cost-to-serve becomes a monthly review tool tied to actions (not a one-time study)

What MVP looks like:

e Cost-to-serve estimates by customer segment (start with 4—8 segments, not thousands of “unique snowflakes”)

e Ashort set of drivers with transparent assumptions (touch-based and delivery-based drivers first)

e  Drill-down views for the top cost outliers with “what’s driving it” explanations

e Agovernance rule: the model is directional in phase 1, refined over time — but still used for real decisions in the pilot
scope

Expected change management lift (what people might worry about):

e Sales may fear this becomes a weapon. If leaders use it to punish instead of redesign service terms and pricing,
people will hide the truth.

e  Finance may try to perfect allocations forever. That’s how this dies. Start with consistent drivers, act, then refine.

e  Operations may argue the cost drivers are “not fair.” Good—then make them better with better process data and
more honest operational measurement.

Contract and Agreement Extraction

Category: Document intelligence

Overview: This use case extracts key terms, pricing structures, obligations, renewal conditions, and risk clauses from
contracts and supplier agreements, then makes them searchable and usable across the organization. The value is speed
and risk control: fewer hours spent digging through PDFs when a question comes up, fewer missed renewal dates, fewer
“we didn’t realize that clause existed” surprises, and better compliance with what you actually agreed to.

A strong implementation focuses on the terms that routinely impact profit and operations: pricing schedules, escalation
rules, rebates/incentives, service requirements, lead-time commitments, penalties, exclusivity language, termination
windows, and renewal triggers. It should also support controlled access—contracts are sensitive, and “everyone can
search everything” is not a serious approach.

Executive sponsor: CFO or General Counsel

Level of complexity: Medium - The extraction is doable. The hard part is standardizing what fields matter, handling
scanned/poor-quality documents, and setting access/ownership so the library stays current.

Expected time to value: 45-90 days

Who should be on the team:

e Legal or contract administration team (defines what must be extracted and validates accuracy)
e  Finance leadership (ensures commercial terms are captured in a usable way)

e |T support (document management integration, permissions, search/indexing, audit logging)
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e Optional but valuable: procurement/vendor management owner (to operationalize renewals, compliance, and
supplier actions)

Data needed:

e  Contract documents and amendments

e Supplier agreements and related schedules/exhibits

e  Pricing schedules and rebate/incentive terms

e Metadata standards (supplier/customer, effective dates, renewal dates, business owner, document type)
e  Access rules (who can view what, and why)

Measuring success:

e  Faster contract review and faster answers to “what did we agree to?” questions

e Improved contract compliance (fewer missed terms, fewer missed renewals, fewer disputes caused by uncertainty)
e Reduced time spent by legal/finance chasing documents and clarifying terms

e Higher confidence in negotiations (past terms and patterns visible when renewing or renegotiating)

What MVP looks like:

e Searchable summaries of contract terms for a limited contract set (top suppliers or highest-impact agreements)
e Adefined extraction schema (10-20 fields that actually matter, not 120 fields nobody uses)

e Human validation workflow for extracted terms before publishing to wider audiences

e Renewal/obligation alerts routed to the named business owner, not dumped into legal’s lap

Expected change management lift (what people might worry about):

e Legal will worry about accuracy and liability. That’s valid—MVP must include validation before broad use.

e Business teams will want instant answers with no review step. That’s how you create risk. Keep a disciplined “draft vs
validated” status.

e  Without a content owner for each agreement, the library becomes stale and dangerous. Ownership must be explicit.

Order and Transaction Document Digitization

Category: Document processing automation

Overview: This use case converts customer purchase orders, invoices, and transaction documents into structured data
that can be used inside operational systems. The value is reducing manual keying, accelerating processing cycles,
improving accuracy, and making transaction records more searchable and auditable. In real life, this is often a hidden
productivity sink: teams spend hours transcribing, validating, and rechecking documents that should already be data.

The most useful implementations don’t stop at extraction. They pair extraction with a clean exception workflow: low-
confidence fields are flagged, routed to the right role, corrected once, and then used to improve future performance.

Executive sponsor: CFO or VP Operations
Level of complexity: Medium
Expected time to value: 45-90 days

Who should be on the team:
e Finance operations leader (defines document priorities, exceptions, and controls)
e [T systems administrator (integration, access, system stability)
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e Data engineering support (ingestion pipeline, document storage, field mapping, quality checks)
e  Optional but important: customer service/order entry lead (if customer POs and order intake are in scope)

Data needed:

e  Purchase order documents (real samples across major customers)

e Invoices and transaction records (including credits/returns if applicable)

e ERP data structures and validation rules (required fields, matching logic, posting constraints)

e Document metadata standards (customer, date, order number, document type, version control)

Measuring success:

e Reduced document processing time (minutes/document)

e Fewer data entry errors and fewer downstream corrections

e  Higher straight-through rate for clean documents (where appropriate)
e  Faster cycle time from document receipt to posted/usable transaction
e  Exception root-cause visibility (what fields fail most often and why)

What MVP looks like:

e Automated extraction from 1-2 common document types first (example: customer POs or vendor invoices)
e Astaging queue where humans approve or correct extracted fields (no uncontrolled auto-posting in MVP)
e  Clear confidence flags and required validation steps

o  Weekly review of exception patterns to tighten templates, mappings, and customer-specific rules

Expected change management lift (what people might worry about):

e Teams will fear “faster processing” means “fewer jobs.” If leadership doesn’t frame this as capacity relief + quality
improvement, you'll get passive resistance.

e  Finance will worry about control integrity. Keep approvals and posting controls intact in MVP.

e If the exception workflow is worse than today’s manual process, users won’t adopt. The UX of exception handling
matters more than the OCR model.

Report Summarization and First-Pass Analysis

Category: Business analytics productivity

Overview: This use case summarizes operational and financial reports and highlights key trends, anomalies, risks, and
decision points so leaders can absorb signal quickly. The goal is not replacing analysts. The goal is helping leaders and
managers stop drowning in recurring report packs and instead focus attention where performance is shifting, where
anomalies deserve investigation, and where action is required.

” u

A strong implementation produces consistent, executive-ready outputs: “what changed,” “why it matters,” “where to

look,” and “what decision or action is implied.” It should also reference the underlying report sections or data views so
the summary is auditable and not just narrative.

Executive sponsor: CFO or COO
Level of complexity: Low—Medium
Expected time to value: 30-60 days

Who should be on the team:

* DIGITAL

CENTER OF EXCELLENCE

EDUCATION & RESEARCH
FOUNDATION



e Finance leadership (defines what leaders actually need to see, and sets the summary standard)
e Analytics team (validates calculations/interpretations and tunes prompts/templates)
e |T support (access controls, report ingestion, integration, automation, logging)

Data needed:

e Financial reports and recurring management packs

e Operational performance dashboards and KPI exports

e Historical performance data (so summaries can highlight changes versus baseline)

e Definitions/metadata for KPIs (so the model doesn’t “interpret” measures incorrectly)

Measuring success:

e Reduced executive review time for recurring reports

e  Faster identification of performance issues and anomalies

e Increased consistency of what gets highlighted across reporting cycles

e  Fewer “we missed that trend for three months” surprises

e  Analyst productivity improvements (time shifted from formatting/summarizing to diagnosing and advising)

What MVP looks like:

e Al-generated executive summaries for 1-2 recurring reports (weekly ops scorecard, monthly financial pack)
e Astandard output template: trends, anomalies, drivers, questions to answer, recommended focus areas

e Human review for the first 6—8 weeks to tune accuracy and reduce hallucinated causality

e Direct references back to the source report sections/charts so leaders can verify quickly

Expected change management lift (what people might worry about):

e Leaders may over-trust the summary and stop looking at underlying data. MVP must train “summary is a guide, not
the source of truth.”

e Analysts may fear devaluation. The opposite should happen: they get time back for real analysis—if leadership
reinforces that expectation.

e Ifthe model invents explanations (“sales dropped because...”), credibility dies. Force the output to separate
observations from hypotheses and require citations back to the report.

Rebate Program Tracking and Visibility

Category: Financial analytics / vendor rebate management

Overview: This use case makes rebate programs measurable and manageable instead of “hope we got it right at year-
end.” It tracks purchasing behavior against supplier rebate agreements in near real time, shows progress toward
tiers/thresholds, and flags where buying patterns are drifting in ways that create missed rebate dollars or unintended
leakage.

The real value is not a prettier rebate report. It’s giving purchasing and finance a shared view of three practical questions:
1. Are we on track to capture the rebate we assumed in budgets?
2.  Where are we leaving money on the table (wrong SKU mix, wrong channel, wrong supplier split)?
3.  Which decisions matter now (before the period closes), not after it’s too late?

Executive sponsor: CFO or VP Supply Chain
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Level of complexity: Medium
Expected time to value: 60-120 days

Who should be on the team:

e Finance leader (defines how rebate dollars are recognized and reported)

e Purchasing leader (owns behavior change and supplier mix decisions)

e Vendor program manager (rebate agreement SME and supplier liaison)

e |T/data engineering support (data pipeline, mapping, refresh cadence, dashboard/worklist)

e Optional but valuable: category manager(s) (to translate “rebate drift” into sourcing actions without creating service
risk)

Data needed:

e Vendor rebate agreements (tiers, thresholds, exclusions, eligible SKUs/categories, time windows)

e  Purchase history by supplier and product (clean supplier IDs + item mapping is non-negotiable)

e Rebate program thresholds and rules (including any “gotchas”: returns handling, special channels, affiliate rules)

e  Practical add-ons that increase usefulness fast: forecasted purchases (or open PO pipeline), supplier split targets, and
“eligible vs ineligible” item flags

Measuring success:

e Improved rebate capture (measured vs baseline and vs expected budget assumptions)

e Reduced rebate leakage (missed tiers, ineligible purchases that “should have been eligible,” late discovery)

e Increased visibility into rebate performance (not “we can see it,” but “we used it to make decisions in-cycle”)
e  Cycle-time reduction for rebate reporting and close processes (less scramble and fewer disputes)

What MVP looks like:

e Dashboard showing progress to thresholds for a limited set of high-dollar rebate programs

e Alerts/worklist when purchasing patterns are about to change eligibility (tier slip risk, mix drift, excluded SKU
concentration)

e Astandard monthly cadence: purchasing + finance review actions (re-balance sourcing, correct mappings, adjust
forecasts)

e  Clear guardrails: the tool recommends awareness and options; humans decide when service risk or supplier
constraints override rebate optimization

Expected change management lift (what people might worry about):

e Buyers may worry this becomes “finance policing purchasing.” If that’s the vibe, you’ll get resistance and gaming.
Position it as shared value capture.

e Rebate rules are messy and exceptions are common. If you don’t validate agreement logic early, the dashboard
becomes untrusted.

e Ifthe program drives irrational buying (“we bought it for the rebate”), you will create inventory and service problems.
Governance must balance rebate vs operational reality.

SPA Reconciliation Automation

Category: Financial operations / contract pricing reconciliation

Overview: This use case automates the matching and reconciliation of Special Pricing Agreements (SPAs) across
distributor transactions, customer pricing, and manufacturer claim records. The value is eliminating the slow, error-prone
manual work that drives late claims, disputes, missed reimbursements, and endless “where is that claim?” follow-ups.

A strong SPA automation flow doesn’t just “match records.” It:
e Validates that the SPA was applied correctly at point of sale
e Confirms eligibility (customer, item, effective dates, quantities, pricing rules)
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e  Prepares clean claim packages with audit trails
e  Flags mismatches early (so pricing or sales can correct the root cause, not just fight the claim)

Executive sponsor: CFO or VP Finance
Level of complexity: Medium—High
Expected time to value: 60-120 days

Who should be on the team:

e Finance leader (owns claim process, controls, and close discipline)

e  Pricing manager (owns SPA setup accuracy and pricing policy enforcement)

e Vendor relations representative (manufacturer coordination and dispute management)

e IT/data engineering support (ERP pulls, claims system integration, workflow, logging)

e Optional but valuable: sales operations (because many SPA misses start in quoting/order entry behavior)

Data needed:

e  Customer pricing agreements / SPA terms (including amendments and effective dates)

e Transaction history (sales invoices/lines, credits/returns, pricing applied, customer IDs)

e Manufacturer claim records and claim-status history

e Practical add-ons that increase match accuracy fast: item cross-references (manufacturer <= distributor SKU),
customer hierarchy mapping, and reason codes for exceptions

Measuring success:

e Reduced SPA reconciliation cycle time (days to prepare and submit, days to resolve exceptions)

e  Fewer claim disputes and fewer rework loops with manufacturers

e  Faster reimbursement cycles and reduced missed-claim exposure

e Increased “first-pass match rate” (percent of claims processed with minimal human intervention)

e Root-cause visibility: fewer repeats of the same failure modes (wrong SPA setup, wrong customer mapping, wrong
item mapping, expired terms)

What MVP looks like:

e Automated matching of customer transactions to SPA agreements for a limited supplier set (pick the manufacturers
where volume and dispute pain is highest)

e Exception queue with clear categories (missing agreement, date mismatch, item mismatch, customer mismatch, price
mismatch) and assigned owners

e Human approval maintained for claim submission (no uncontrolled auto-claims in MVP)

e Weekly operating rhythm: pricing + finance + vendor relations review exceptions and fix root causes, not just clear
the queue

Expected change management lift (what people might worry about):

e  Pricing and finance will argue about “whose problem” the exceptions are. You need a single owner for the exception
workflow or it turns into finger-pointing.

e If master data (customer IDs, item mapping, effective dates) is sloppy, automation will expose it instantly and teams
will blame the tool.

e Teams may fear the tool creates more visibility into mistakes. That visibility is the point — but leadership must use it
to improve setup discipline, not punish individuals.
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Structured Data Cleanup / SKU Normalization / Data Transformation

Category: Data readiness / master data transformation / Al foundation

Overview: This is the unglamorous foundation use case that determines whether most other Al efforts succeed or quietly
fail. It focuses on normalizing SKUs, attributes, descriptions, cross-references, and mappings so pricing, quoting, search,
planning, analytics, and automation operate on consistent, trustworthy structure.

Al can help accelerate cleanup (pattern detection, duplicate clustering, attribute suggestions, description normalization),
but the real work is governance: deciding what “correct” means, who owns each field, and how exceptions get resolved
so the data doesn’t rot again next quarter.

Executive sponsor: CIO, VP IT, or COO (with a business data-owner co-sponsor)
Level of complexity: Medium—High (organizationally hard even when technically achievable)
Expected time to value: 45—120 days for a scoped cleanup/transformation effort on one domain or product set

Who should be on the team:

e Data owner (item master / product data / analytics lead) as process owner

e  Business SME(s) from sales, purchasing, and/or operations (to define what matters first)

e IT/ERP/PIM support

e Data analyst or data engineer (internal or partner)

e Digital commerce or pricing representative (if those downstream use cases depend on the domain being cleaned)
e Governance owner or project lead to define standards, escalation, and issue handling

Data needed:

e |tem master records (SKUs, descriptions, categories, units of measure)

e  Product attributes and taxonomy mappings

e Cross-reference and substitution data (if available)

e Source feeds from manufacturers/suppliers and update cadence

e Known data-quality issues and exception lists (duplicates, blanks, bad mappings)
e Rules/standards for naming, formatting, and required fields

Measuring success:

e Reduction in duplicate or invalid SKU/item records in scoped domain

e Improvement in completeness of priority fields/attributes

e Reduction in downstream rework (quoting/search/planning/pricing) tied to bad data
e Faster onboarding/update cycle for new or changed item data

e Clear ownership and issue-resolution process for the scoped domain

What MVP looks like:

e  Pick one data domain or product category with visible business pain (not “clean everything”)

o Define a minimal standard (required fields, formats, mappings, allowed values)

e Clean and normalize a limited record set first and prove the process works

e Measure downstream impact in one dependent workflow before expanding (quoting match rate, search success,
replenishment exceptions, etc.)

e  Establish an ongoing exception-handling workflow so quality doesn’t collapse after the project ends

Expected change management lift (what people might worry about):
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Teams will try to label this as “IT cleanup” and avoid ownership. That kills it. Business must co-own standards.

Business groups may disagree on field definitions or priorities. Someone has to decide, or you’ll debate forever.

Leaders often underestimate ongoing governance needs. Without a sustainment model, you’re just repainting rust.

Users may expect immediate Al gains before enough data is standardized; the sponsor must set expectations and

sequence dependencies.

AP/AR Document Processing and Exception Routing
Category: Finance automation / document Al / workflow automation

Overview: This use case automates ingestion and classification of AP/AR documents (invoices, checks, POs, remittance

documents, supporting records), then routes exceptions to the right people with context so humans spend time resolving

issues, not moving paper. The value is cycle-time compression and workload reduction without weakening controls.

A credible implementation treats “exception handling” as the product. If exceptions become harder to research in the

new workflow, users will hate it and adoption will collapse.

Executive sponsor: CFO or Controller

Level of complexity: Medium (strong ROI category; complexity usually comes from exceptions + ERP/workflow

integration)

Expected time to value: 60—-120 days for a focused process pilot

Who should be on the team:

AP manager and/or AR manager (process owner)

Controller or finance operations lead (controls, standards, and close discipline)
IT/application support (tooling + integrations + stability)

ERP administrator (validation rules, posting constraints, system-of-record logic)

Process owner for exception handling / approvals (named owner, not “finance in general”)

Internal audit/compliance rep (if needed for control design and evidence expectations)

Data needed:

Invoice/PO data and matching rules (2-way/3-way match logic, tolerances, approvals)
Vendor/customer master data

Document images and metadata (source, date, reference numbers, doc type)
Approval workflows and exception reason codes

Payment terms and tolerance thresholds

ERP transaction and posting-status data

Measuring success:

Processing cycle time (invoice receipt - posted/approved; remittance receipt - applied)
Touches per document (how many humans handle each document)

Exception resolution time and backlog aging

Straight-through processing rate (where appropriate and safe)

Error/rework reduction (fewer duplicates, fewer mismatches, fewer late-correction entries)

What MVP looks like:
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Pilot one document type (example: vendor invoices) and one exception lane
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e Automate ingestion/classification and route exceptions to humans with context

e Keep posting approval controls intact in MVP (do not “auto-post” without governance)

e  Measure touch reduction + cycle-time improvement + exception outcomes

e Add weekly review of top exception causes to drive upstream fixes (vendor master issues, PO discipline, tolerance
rules, etc.)

Expected change management lift (what people might worry about):

e AP/AR teams may fear this is a headcount reduction program. If leadership doesn’t address that directly, you’ll get
quiet resistance.

e  Finance will worry about audit/control integrity. Build the workflow to strengthen evidence and traceability, not
weaken it.

o Users will resist if exceptions become harder to research. MVP must make exception resolution faster, not more
frustrating.

e Clear messaging is required: humans still own exceptions and approvals; automation removes rote handling.

Internal Knowledge Copilot / Enterprise Q&A
Category: Knowledge retrieval / internal productivity / LLM

Overview: This use case provides a secure, internal Q&A experience over approved company knowledge (policies, SOPs,
training, forms, internal playbooks, product references), with access controls and review expectations. The value is
straightforward: people stop wasting time hunting through shared drives and email chains, SMEs stop getting peppered
with the same repeat questions, and onboarding speeds up because “how we do things here” becomes easier to find and
verify.

The non-negotiable requirement: the copilot must be source-grounded. If it answers confidently without pointing to the
underlying document, you’ve just created a faster way to spread wrong information.

Executive sponsor: CIO/IT leader or COO (depending on ownership model)

Level of complexity: Medium. The experience is usually the easy part; the hard part is content curation, permissions, and
clear ownership of the source of truth.

Expected time to value: 45-90 days for a scoped internal content pilot

Who should be on the team:

e [T/digital workplace lead (program owner for access, tooling, and lifecycle)

e Knowledge owner representatives (HR, operations, finance, sales ops)

e Information security / governance representative (access rules + data handling constraints)
e Training/L&D lead (so onboarding and reinforcement tie into the tool)

e  Pilot user group from one or two functions (so you test real questions, not demo questions)

Data needed:

e  Curated internal documents and knowledge sources (approved set only)

e Metadata/taxonomy: document type, owner, effective date, function

e Permissions and access controls (role-based, not “everyone sees everything”)
e Document ownership and review cadence (stale content will kill trust fast)

> DIGITAL

CENTER OF EXCELLENCE

EDUCATION & RESEARCH
FOUNDATION



e Feedback signals on answer quality (helpful/not helpful, corrections)

Measuring success: Measure outcomes that prove the tool is reducing friction and improving consistency:
e Time to answer common internal questions

e Reduction in repeated requests to SMEs

e Answer usefulness/quality feedback scores (with reasons, not just thumbs up/down)

e Adoption by target user groups

e Onboarding indicators (time to proficiency, fewer escalations)

What MVP looks like:

e  Start with one content domain (example: policies + SOPs for one function)

e Define “trusted sources” and name document owners (no owner = no authority)
e  Pilot with a limited audience and collect feedback weekly

e  Require answers to include links to source documents for verification

e Establish a correction loop: how errors are reported, fixed, and prevented

Expected change management lift (what people might worry about):

e Teams will worry the tool gives wrong answers with false confidence — design must show sources and promote
verification.

e SMEs may worry their role is being bypassed or misrepresented — solve that with named content ownership and an
easy correction path.

o Users will lose trust quickly if documents are stale — ownership and refresh discipline are not optional.

SOP, Policy, and Training Draft Support with Al Instruction Patterns

Category: Knowledge capture / documentation productivity / enablement design

Overview: This use case uses Al to draft SOPs, policies, job aids, training content, and internal communications using
approved instruction patterns (objective, context, format, constraints, review requirements) so outputs are consistent
and usable across the organization. The value is speed and scale: you stop relying on a handful of “Al power users” and
instead make high-quality drafting repeatable for normal managers and team leads.

The truth: this is one of the easiest places to get early wins — and also one of the easiest places to accidentally
institutionalize junk if you don’t enforce review standards. If you don’t want “work slop” entering official documentation,
you need a disciplined pattern library and manager review.

Executive sponsor: COO, CHRO, or CIO depending on scope; often co-sponsored

Level of complexity: Low—Medium. Good early use case, but quality falls apart without review rules and standard
instruction patterns.

Expected time to value: 30—60 days for a focused pilot in one function

Who should be on the team:

e  Process owner(s) for the target function (the “this is how we work” authority)

e Training/L&D or HR representative (format standards + adoption reinforcement)

e |T/digital workplace admin (tool access, templates, permissions, audit trails)

e Compliance/legal reviewer (when policy-sensitive or safety-related)

e Manager(s) who will enforce review standards (this fails without manager enforcement)
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Data needed:

Existing SOPs/policies/training examples (good and bad — you need both)
Approved terminology and style guidance

Role-specific tasks and escalation rules (so content matches real work)
Review/approval workflow expectations (who signs off and when)
Examples of high-quality final outputs (your “gold standard” models)

Measuring success:

Time to draft or update documentation

Revision cycles per document (how many iterations before approval)
Consistency/quality review scores (simple rubric works)

Adoption of approved instruction patterns/templates

Manager satisfaction with final outputs

What MVP looks like:

Choose one content type (example: SOP updates or training job aids)
Create 2-3 approved instruction patterns and review checklists

Pilot with one function and one manager reviewer

Capture before/after drafting time and revision counts

Publish only after review (especially for policy/safety documentation)

Expected change management lift (what people might worry about):
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People may assume Al drafts reduce the need for SMEs — wrong; SMEs become more important as

reviewers/owners.

Managers may worry “work slop” enters formal documentation — that’s a valid fear unless review standards are

enforced.
Users need explicit guidance: Al is a drafting assistant, not final authority.

Standard patterns must be easy to use or teams will revert to ad hoc prompts and quality will fragment.
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